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Summary

The article considers issues of development of state-private partnership in the Republic of Kazakhstan,
including its benefits for the state and private sector, distinctive features, forms and models of state-private
partnership projects. Recommendations about further enhancement of the mechanism of state-private partnership,
including the field of a social infrastructure, are provided.
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Summary

The purpose of this article is to identify ways to improve the activities of the National Bank of the Republic of
Kazakhstan in the regulation of money circulation in modern conditions of Kazakhstan’s economy development.
Relevance of research conducted in this paper is defined objectives for the formation and development of new
approaches in the field of monetary management, influenced by inflation, reduction in tenge’s purchasing power in
conditions of material orientation of the Kazakh economy.
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Summary

The article considers the issues of development of the investment climate in Kazakhstan, the application of
portfolio-financial methods in the evaluation of social investments, as well as the ways of portfolio analysis, the
history of portfolio theory and its application priorities.
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Summary

Examines the emergence of shock States stock markets and their impact on the dynamics of the economic
system. The necessity of regulation of the stock markets.
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Summary

In this article, the author touches upon topical issues of the current state of the banking system of the country.
On the basis of scientific and practical approach justifies the need for a new program of reform of the banking
system of Kazakhstan. Gives the latest statistics on the banking system, which served as the basis for justifying the
need for reform of the modern banking system.
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In the condition of globalization modern Kazakh-
stan offers real prospects of becoming one of the
leading suppliers of food products in world market.

But to realize this possibility should be the
cardinal improving the functioning of the national
food sector. Kazakhstan has the potential of food
to substantially increase the production of a wide
range of foodstuffs in quantities exceeding the
needs of the domestic market, which is currently
being used is not enough. This is evidenced by
growth in the share of foodstuffs and raw materi-
als in the commodity composition of imports. In
addition, the current structure of food imports is
highly irrational, as many of the goods could be
carried out in domestic enterprises. Low efficiency
of primary production of raw materials coupled with
the limited capacities of the food industry, espe-
cially for deep processing and production of fin-
ished products with high value. As a result, Ka-
zakhstan’s exports dominated by raw materials,
primarily corn. In this context, the obvious relevance
of scientific evidence of radical modernization of
the system of reproduction of food, which requires
a search for adequate forms and methods of stra-
tegic management?

Existing approaches to national economy stra-
tegic management doesn’t correspond the modern
conditions of economic activity globalization comp-
letely. In Kazakhstan in different spheres of national
economy program approach to management are
actively used. However productivity of these pro-
grams on separate spheres, branches and regions
are strongly varied. Especially it is greatly observed
in food sphere. Therefore it is inexpediently to limit
the existing forms and methods of management,
but  it  is  necessary  to  increase  management  with
the help unusual approaches attraction. From this
positions the concept of strategic management food
sphere, production is realized by means of target-
factor approach, which has actual practical mea-
ning.Theory of strategic management, studying
improvement of purposeful management problems
with development organizations and companies in
a changing social and economic sphere is young
and continue to evolve. Its problem is very multi-
faceted and thus it is reflected in representatives’
different scientific directions in management theory

conceptual development. In our opinion, to manage
such a complex, social and economic system, as
country’s food sphere, it is appropriate to use comp-
lex theoretical justification of management system.

The basic thesis of theoretical approvement
of strategically management subsistence sphere is
acknowledging full sickle reproducing of subsis-
tence as a unity social economic system. This ap-
proach is demanding to select several direction of
upgrading in strategy management: 1st, it is neces-
sary to look out subsistence sphere with strategic
management organization as a unit system; 2nd,
necessary to improve strategic management with
subsistence and commercial structures which take
part in producing and realization of subsistence and
joint products; 3rd step traditional forming of rational
feeding among wide popular sections.

In order to expose theoretical approvement of
strategic management in subsistence sphere it is
necessary to involve wide concept section in order
to detect more resultative forms and methods of
formering and functionary management system by
extended reproduction of foodstuffs in globaliza-
tion conditions

First block includes metatheory of manage-
ment, which is based on fundamental ideas and prin-
ciples of social philosophy, cybernetics and theory
of organization. Metatheory sets a general format
of theory of strategic management’s development.

Second block intends for forming a general
economic base of management from positions of
economic interests’ of industrial and commercial
activity of participants.

Third block includes theoretic and applied de-
velopments of representatives of different business-
strategy schools. In Mintzberg H.1  classification
there are 10 general business schools.

Fourth block takes a central position in scheme
and reflects place and role of factor-targeted ap-
proach in the theory of strategic management of
social-economic systems.

Fifth block, which plays subsidiary role, and it
works (serves) as connecting link with specific
object of given research, that is with industrial
sphere of national economics management.

N. Vinner is one of the most outstanding theo-
rists in metatheory, who developed universal

1 In Mintzberg H. - London: Publishing House «Stenley», 2005. - 492 p.
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ideology. In Ansoff’s opinion this strategic means
«the sum of some administrative assortment:

A) Variability of goods and markets;
B) Direction of corporation growth (accent to

old and new goods and markets);
C) Contender advantage (the unique potential

from the point of view of goods and markets);
D) Synergies (this term was introduced to ma-

nagement by him);
E) Between independent manufacture and ex-

terior purchases;
In the middle of 60-s of last century massive

direction in theory of strategic management was
formed, which’s first idea is to develop mission.

In English «mission» is very capacious concept
which means aim, destination and vocation.

Unfortunately, many economists give general
meaning of this term. For example: «mission» in
strategic management is express overall aim of or-
ganization’s activity. But any material mission is
connected with long term teleology. Often the same
mission defines activity for many decades.

On the modern stage of theory strategic mana-
gement development there is a differentiation’s
process of theoretical view in accordance with dif-
ferent conceptual approaches concretized in more
specialized investigations of productive and econo-
mic systems objective management in market eco-
nomics conditions.

On the modern stage of development of strate-
gic management theory combines some directions.

The most widely used approach of the target
management may include: problem-oriented mana-
gement, management by objectives and program-
oriented management. Each of these areas has a
large number of subspecies and concretized ver-
sions. Depending on the major ongoing objectives
of management focuses on solving the technical,
technological, industrial, economic, social, environ-
mental and other issues. Objects of management
by objectives also vary in many ways. Naturally,
here arises such question - whether are there objec-
tive grounds for the development of the conceptual
foundations of the new directions in strategic ma-
nagement theory? Study of the main characteristics
of the above approaches shows the presence of
their weaknesses, and enables us to justify the use
of a new approach - factor-target. This approach
is most adequately reflects the need of managing

complex and controversial process, which is cha-
racterized, in particular, the reproduction of food
within the national economy.

However, the application of this approach for
managing the reproduction of food requires a fair-
ly long period of time and investment. Therefore it
is expedient to use the phased introduction of ele-
ments of the factor-targeted approach for the man-
agement of individual subsystems of the food sec-
tor. Generalization of research on this issue was
the rationale for the selection of the inalienable at-
tributes factor-targeted approach that distinguish-
es it from other kinds of organizations of strategic
management:

- Firstly, multi-criteria ranking factors in stra-
tegic goal setting;

- Secondly, the multilevel character quotient-
oriented management based on the harmonization
of the economic interests of the intra-corporate level
to the national;

- Thirdly, the involvement of middle managers
and lower level, as well as ordinary professionals
to quotient-oriented management, including partic-
ipation in the selection of strategic priorities;

- Fourth, the innovative orientation of the pro-
posed approach, the promotion of cognitive-cre-
ative methods of solving strategic problems;

- Fifth, the flexibility to use factors in the real-
ization of strategic objectives. This is especially true
in the present conditions, when activated by the
action of such forces of globalization, such as:

• increasing world prices for food staples and
food products;

• growth of farmland handed over to the culti-
vation of industrial crops and raw materials for bio-
fuel, which reduces the production of food crops;

• an increase in effective demand for food pro-
ducts in large developing countries, leading to in-
creased consumption of higher quality foods.

Factor-oriented approach can be used to orga-
nize the strategic management of any type of in-
dustrial and commercial activity. However, the full
effect of its implementation is achieved in large
enterprises, in particular, diversified business struc-
ture, consisting of a variety of industrial units, which
in some ways, similar socio-economic systems at
higher levels. Therefore, the factor-targeted mana-
gement of such objects can be viewed as a defi-
nite step towards the realization of this kind of stra-
tegic management is already in the areas and sec-
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mate the level of factor-purpose management po-
sitions with the competitiveness of business, its pro-
fitability, the level of its potential use that allows us
to give rather an objective assessment of the in-
dustrial and commercial structure in relation to major
competitors. Social criteria are aimed primarily at
assessing the activities in terms of end-users of
goods or services. In addition, social criteria char c-
terize the ratio of managers to motivate and fair
remuneration of employees, the degree of worker
participation in management of industrial and com-
mercial activities. Environmental criteria aimed at
assessing the level of cleaner production and envi-
ronmental friendliness of products. Environmental
criteria are closely related to economic and social.

For example, the level of waste production shows
not only the degree of development of environmen-
tal infrastructure, but also provides as a result of
recycling an additional economic benefit.

Concluding the theoretical basis of factor-tar-
geted approach to strategic management of indus-
trial and commercial activities, it should be noted
that all the modules are closely interrelated and
affect each other. For example, during the study
criteria and indicators for assessing the quotient-
oriented management helps identify system-wide
criteria again to comprehend the importance of the
dialectical relationship between the stable opera-
tion of production and its strategic development.
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Summary

There was a need of improvement of the major methodological problems of statistical science and practice for
the development of statistics at the present stage.

Improvement needs not only methodology, but also organizational structure of management of statistics. The
solution of these problems, certainly, will positively affect objectivity and reliability of statistical data. In this regard
it is necessary to carry out activities for the following directions: methodology of the statistics characterizing eco-
nomic system; methodology of the statistics characterizing social system, the social and labor sphere, population
standard of living; methodology of measurement of demographic processes and phenomena, population census
problems; methodology of statistics of environmental protection, ecology and population living conditions; use of
new and progressive technologies in the report, processing and the analysis of statistical information; radical
improvement of preparation and retraining of specialists statisticians and to lift prestige of statistics.

. , .,
,

        

.
. 

, -
.

.

  ,        

   
   

   
   

   
   

   
   

   
   

   
   

   
   

 
, 

, 2
01

3.
 - 

4.
 005.591.43:336.7



65

-
-
-

. 

. 
-
-

, , 

-
. -

, 
-
-

. 
-

. -
-
-

. 
,

-
.

-

. -
-

. -
.

, -
-

. -

-

.

 - -
-

. 
 - -

. -
-
-

.
, 

-
, 

. -
. , -

, -
, . 

. -

 [1].
-
-

 - . -
-

 (reguest for proposal (RFP)). 

.  RFPS - 
, -

.
, 

-
. -

. , -
, 

, 
. 

-
. -

, 
, -

-
. -

-
. -

. -

-
. 

, 
, 

-
. 

  ,        

   
   

   
   

   
   

   
   

   
   

   
   

   
   

 
, 

, 2
01

3.
 - 

4.



67

-
, -

. 
-

 (transition charges).
, -

-

.

 (
) 

 ( ). 
, -

-
, -

. -
, -

. 
  -

 (termination charge) -
. 

. -

-
, -

.

-
-

.
-

. 

. -
, 

 99,96% -  99,99% - 
, 

. -
.
-

. -

. 

, -
, -

-
. 

. 
-

 [2].
-
-

. , 
 « » -

. 

 100% .

-
. -

-
.   -

, -

-

. 

-
. , 

-
, -

-
. 

, -

, . , -
 70- -

 80- -
.

 -  1/3 -
. 

 (Sylvania, Motorola, Radio Corp. of America)
-
-

, . -

  ,        

   
   

   
   

   
   

   
   

   
   

   
   

   
   

 
, 

, 2
01

3.
 - 

4.



69

.

Summary

In a scientific article features the preparation and implementation of outsourcing contracts in the present
conditions of economic systems.
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Summary

Outsourcing - part of administrative strategy of the company, applied by transfer of works and services to the
third-party performer and based on two closely interconnected elements: division of labor and administrative
functions.
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Summary

The  scientific  paper  involves  the  function  of  auditing  services, suggestion  for  enterprise  development
and  bankruptcy  rescue  and  its  solving  ways.
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Summary

The article discusses the importance of innovative teaching methods and technologies used in the system of
education in the framework of the SCO University.
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Summary

The article deals with the importance of training future lawyers to communicatively-legal activities. Given the
concept of «legal communication.» Identified opportunities for professionally-oriented situations in training future
lawyers, legal considered communicative discourse as a form of institutional communication within the given legal
status and role relationships.
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- President
- Events Management student rep
- Course Reps
- Part Time Officers
- School Reps (elected in January)
• Students are on the committee deciding the

winners
• Events management students will plan the

awards evening, with students running the awards
evening itself

• Course Reps will promote the awards to their
peers

The institute of Learning and Teaching will
support the SU in sharing the good practice.

 In groups brainstorm before, during, after and
feedback

The process
•   1000  awarded  in  NUS project  and   1500

awarded by the university!
• Now-Jan 2014
- Committee members deciding awards,

branding, marketing, judging, with the President
taking the sabbatical lead

- Spread the word of what the awards mean
- Course Rep Conference
• Feb 2014 Nominations made online provi-

ding in depth information
• Mar - Apr 2014 Anonymising nominations

and creating shortlisting
• May 2014 Announcing the winners & Celeb-

rating success
• July 2014 Graduation Ceremonies
• Using the rich data
Media press, videos
This data will be analyzed in conjunction with

the University Quality and Academic Partnership
department to inform and spread this good practi-
ce. This analysis will be created into a report which
will be a key way for the Students’ Union to present
a well-researched case for change to the University
with the lobbying power of these comments rea-
ting the opportunity to suggest recom-mendations
of how to advance the learning and teaching agenda.

This analysis of the SLTA data will also inform
the research which can be used and cited in the
Students’ Union Annual student written submission,
a document based on the QAA format which ad-
dress the experience of students at the University
and highlights areas of good practice but also areas
where further work is required. This is a document

that will report on students’ perceptions of the quali-
ty of their educational provision, their involvement
in quality assurance and enhancement and identi-
fying priority areas for improvement that the Uni-
versity should focus on.

The Awards
• Shortlisted nominations in each school but

with 1 winner in each of the following categories:
• Outstanding Lecturer of the Year: An award

demonstrating someone who has gone ‘above and
beyond’ to contribute to a students learning experi-
ence

• Innovative Teaching Award - Someone who
has a different approach to teaching

• Contribution to Outstanding Support - An
award showcasing the importance of supporting
students in their learning experience.

Outstanding Lecturer of the Year: This is an
award for the academic who has demonstrated an
outstanding commitment to delivering a high quali-
ty, engaging learning experience for their students
and someone who has demonstrated a high level
of enthusiasm and passion and offers intellectually
challenging lectures.

Innovative Teaching Award: This is a lecturer
who is adopting something different in the clas-
sroom, whether it is the use of e-learning or other
methods which create a different way of teaching -
using innovative techniques to engage students in
the learning process.

Reward and Recognition
• Every person nominated will receive a ther-

mal mug
• All those shortlisted will be invited to an

awards evening
• The winners of each category will receive

an award
• Schools will hold local events to celebrate

success
• Each winner will be acknowledged in the

graduation ceremonies
Sharing of Good Practice
• Raising The Bar newsletter and other mar-

keting approaches
• Learning and Teaching Winners seminar se-

ries
• Learning and Teaching Conference 2014
• Analyzing data and extracting rich data and

comments from students to provide research in
Learning and Teaching

£ £ 
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E-mail marketing ( -
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 e-mail  2012 . -
  Shebang Internet Marketing Group:
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 SEO -
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1. Asa Shatkin. Effective Internet Marketing/ http://www.shebangdesign.com/effective-internet-
marketing-infographic.

2. . . - .: , , 2013.
3. ., . . 12- . - .: , 2012.
4. .  B2B/ http://www.moluch.ru/conf/

econ/archive/9/439/
5. .  b2b: , ?/

http://hmskemerovo.ru/index.php?p=articles_rub22

: , -
, , 

.

Summary

This article reviews: ajor Internet communication channels, onsumer behavior in the Internet, luses and
minuses of internet marketing instruments, internet marketing on  market.
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 n=2m-1 -

,  n = 1 , -
.
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1,,, 23  

0  15     1 0001 
1  14      0010 
2  13   2    0100 
3  12  3     1000 
4  11     +1 0011 
5  10   2  +   0110 
6  9  3  + 2    1100 
7  8  3   +  +1 1011 
8  7   2   +1 0101 
9  6  3   +   1010 

10  5   2  +  +1 0111 
11  4  3  + 2  +   1110 
12  3  3  + 2  +  +1 1111 
13  2  3  + 2   +1 1101 
14  1  3    +1 1001 
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1 1  1 … 123  

  2  2  … 123  
1 1 2  12  …  
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… … … … … … 

123  123  13  2  … 1 
23  23  123  1 … 2  

123  123  123   … 3  
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 5.

 (15,7) 

  

g(x)=(x4+x+1)(x4+x3+x2+x+1).
-

:
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 h(x) 
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OSI  (Open  Systems  Inter-
connection Basic Reference Model - -

-
,) -

-
, .

. -
-

.
 TCP/IP
, 

 OSI . OSI

  
.

 ( )  (Applica-
tion layer) ,

-
. -

, , 
, 

, . -
-
-

, -
. : HTTP, POP3, SMTP.
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 (Data  Link  layer).  
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IEEE 802  2 -

: MAC (Media Access Control) - -
; LLC

(Logical Link Control) - -
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.
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, : ODI, NDIS.

 (Physical layer). -
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