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                                                                                                                                         1-

 2015-2019 
, %*

   
 

2015 ., 
 
 

2016 ., 
  
 

2017 ., 
 
 

2018 ., 
 
 

2019 ., 
 
 

2015-2019 
.  

) 
 

 29,49 37,60 43,49 52,59 60,24 2,0 

 36,11 36,55 46,01 36,57 43,96 1,2 
 

 5,99 8,31 8,59 10,19 11,64 1,9 

 71,59 82,46 98,09 99,35 115,84 1,6 
    [6] 

-
 [5].

, 
-

 115,84 -
 (1- ).

                                                                                                                                         2-

 2015-2019 
, %*

    
  2015 . 2016 . 2017 . 2018 . 2019 . 

 41,19 45,60 44,34 52,93 52,00 
 50,44 44,32 46,91 36,81 37,95 

 
 8,37 10,08 8,76 10,26 10,05 

 100,00 100,00 100,00 100,00 100,00 
       *  [6] 
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 2019 

:
 (22,41%), 

(14,26%),  (11,63%) 
 (11,22%).

-

, , , -

. -

. 
-

.

-

,  2015 
 50,44% , 

2019 
37,95%- . -

-
-

.

-
-

. -
, , 

, , , -
.

-
 (3- ).

                                                                                                                                         3-

 2019 *

  
) 

 
(%) 

 115 842 645 100 
. 25 956 424 22,41 
.  16 518 973 14,26 

. 13 468 055 11,63 
. 12 996 286 11,22 
. 6 993 675 6,04 

. 5 448 485 4,70 
. 4 980 144 4,30 

. 4 780 059 4,13 
. 4 458 336 3,85 

. 4 101 264 3,54 
. 3 757 371 3,24 

. 3 522 805 3,04 
. 2 990 811 2,58 

. 2 146 032 1,85 
. 1 602 727 1,38 

. 1 234 340 1,07 
. 886 858 0,77 

              *  [6] 



179

, 
, 

20
20

. 
– 

4.
(4

1)

-
. -

-
:

– 
;

– -
;

– -
;

– 
;

– ;
– -

.
, -

-
, -

. 
-
-

, -

.
. , -

:
– -

. 
,

, -
, 

-
;

– 

. 
-

-
-

;
– 

. 
-
-

. 

.

      /     

1. . : 
 // , . – 2017. –  7. –  4.

– . 253-261.
 2. . 

. https://cyberleninka.ru/article/n/osobennosti-sovremennogo-razvitiya-legkoy-
promyshlennosti-kak-sektora-ekonomiki

3. .  // 
. – 2012. –  8(262). . – . 36.

– . 117-123.
4. . -

 // . – 2020. –  2(39). – . 176-182.
5. -

 «QazTextilelndustry». https://informburo.kz/special/v-kazahstane-sozdano-nacionalnoe-
obedinenie-predpriyatiy-lyogkoy-promyshlennosti-qaz-textile-lndustry.html

6.  (2019). -
. https://stat.gov.kz/

edition/publication/material/4



180

, 
, 2

02
0.

 –
 

4(
41

)
      /     

REFERENCES

1. Zharkova N.N. Strategija razvitija legkoj promyshlennosti: novye napravlenija i celevye
pokazateli [Light industry development strategy: new directions and targets] // Jekonomika, pred-
prinimatel’stvoipravo. –  2017. – Tom 7. –  4. – S. 253-261 [In Russian].

2. Juan’ Chzhjen. Osobennosti sovremennogo razvitija legkoj promyshlennosti kak sektora
jekonomiki [Features of modern development of light industry as a sector of the economy]. https://
cyberleninka.ru/article/n/osobennosti-sovremennogo-razvitiya-legkoy-promyshlennosti-kak-sektora-
ekonomiki [In Russian].

3. Pechatkina E.Ju. Osobennosti predprijatij ljogkoj promyshlennosti [Features of light industry
enterprises] // Vestnik Cheljabinskogo gosudarstvennogo universiteta. – 2012. –  8(262).
Jekonomika. – Vyp. 36. – S. 117-123 [In Russian].

4. Durru O. Zhen l onerkas p kas poryndarynyn innovacijalyk damuynyn erekshel kter  [Fea-
tures of innovative development of light industry enterprises] // KazEKHSU. – 2020. –  2 (39). –
B.176-1727 [In Kazakh].

5.  V Kazahstane sozdano nacional’noe obedinenie predprijatij ljogkoj promyshlennosti «Qaz
Textile lndustry» [National Association of light industry enterprises «Qaz Textile lndustry» was
established in Kazakhstan]. https://informburo.kz/special/v-kazahstane-sozdano-nacionalnoe-
obedinenie-predpriyatiy-lyogkoy-promyshlennosti-qaz-textile-lndustry.html [In Russian].

6. Kazakstan Respublikasy onerkas  zhumysynyn neg zg  korsetk shter  (2019). [Key per-
formance indicators of the industry of the Republic of Kazakhstan (2019)]. Kazakstan Respublikasy
Ultty  jekonomika ministrl n statistika komitet . https://stat.gov.kz/edition/publication/material/4
[In Kazakh].

. , . , . 

      
      

. 
, 

. , 

, .
, 

; -
; -

; ; 
; .

: -
; 

; .



181

, 
, 

20
20

. 
– 

4.
(4

1)

B. Mukhan, . Yessirkepova, . Tulemetova

MAIN  DIRECTIONS  OF  DEVELOPMENT  OF  THE  LIGHT INDUSTRY  MARKET
OF  THE  REPUBLIC  OF  KAZAKHSTAN

Annotation

The article considers the priority directions of development of the domestic light industry market,
taking into account the constraints. The main attention is paid to the works of scientists who consider the
development of light industry in the context of economic and strategic security of the country. The ana-
lysis of statistical data revealed that the largest share in the structure of light industry is occupied by tex-
tile products and clothing production has lost its position in recent years.

According to the authors, the light industry market has the main systemic problems in the develop-
ment of the industry: technological backwardness of light industry; weak competitiveness of domestic
goods in the domestic market; underdevelopment of the e-Commerce market; dependence on imported
raw materials; low level of innovation in the industry; discrepancy in the quality of goods to the needs of
customers.

The authors of the article give specific recommendations for the further development of the light
industry market of the Republic of Kazakhstan: to invest money in new technologies and innovations; to
use social networks to promote products and find out consumer preferences of buyers; to apply e-
business models for the sale of goods.

      /     


