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Annotation

 In anticipation of the celebration of the 25th anniversary of the national currency of Kazakhstan, it
is very important to understand and analyze the path traveled by the country, starting with the creation of
the foundations of the new monetary system. The preconditions of the monetary system, which had ma-
tured by the early 1990s, indicated the need to develop a specific action plan for the introduction of a new
national currency. The entire responsibility and burden of carrying out the events fell on the specialists of
the National State Bank of the country. As chairman of the central bank of the republic, the author of this
article took part in all activities related to the first monetary reform of independent Kazakhstan. The ar-
ticle attempts, on the basis of a small insight into the history, to show all stages of the reform and justify
the high significance of introducing the national currency for the further economic and political development
of our country.
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Annotation

This article identifies opportunities for commercial banks, such as using effective ways to develop
investment services. Today, there are many issues facing second-tier banks, as well as measures that
need to be quickly and accurately taken to find solutions. In this regard, I believe that the development of
investment services in the country’s commercial banks is relevant. In the end, many economists discuss
these problems. Due to the effective use of the investment services of commercial banks, it is assumed
that the economy will be able to quickly and accurately solve many problems.
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The authorraises the issue ofthe definition of «banking» and the relationship betweenthe concepts
of «banking» and «bankingtransaction», and provides a variety ofview of academiclawyers. Therefore,it
is important todistinguish betweenbanking operations andbanking transactions; banking operationshould
not be seenasa special kindof banktransactions,these conceptsare not identical.
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Annotation

Currently, regional banks are going through a difficult phase of transition to digital technology. The
lack of highly professional specialists in regional banks and considerable experience in building modern
internal IT systems does not allow banks to switch to fundamentally new methods of processing, storing
and transmitting information, which ultimately affects customer service. Banks are losing their customer
focus. Digital transformation is undermining the foundations of the banking system and confronting tra-
ditional players with the need for radical reforms. Digitalization allows banks to cut costs multiple times
and significantly speeds up the launch of new products on the market, which leads to increased customer
loyalty and increased frequency of interaction with them, as well as to an increase in customer base
profitability.

Regional banks that have managed to effectively form partnerships with financial companies and
companies with advanced competencies in the field of big data analysis will be able to increase their
customer focus by protecting and even improving their market positions.
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nnotation

Currently, the provision of electronic banking services in Kazakhstan is widespread. The rapid
development of global computer telecommunications networks and banking technologies has led to the
rapid expansion of the e-banking sector.

The situation in the market of electronic banking services began to change dynamically also because
the development of e-banking technology allowed financial and trading companies, as well as information
technology manufacturers to engage in the competition for the provision of such services.

It is known that the competition in the banking services market influences the quantitative and quali-
tative characteristics of banking services, which necessitate improving the quality of customer service,
requiring the bank to have an operational, convenient system, the ability to self-service customers from
home, office or multimedia kiosks, as well as effective monitoring. providing banking services. The
refore, the transition to electronic banking services using the latest information technologies is one of the
modern trends in the development of the banking business and in general the progress of mankind.

Consequently, this article discusses the market for electronic services of second-tier banks of RK,
analyzes and evaluates the development of electronic money, their use, current problems and ways to
solve them.
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Annotation

In the modern globalized competitive world, the successful economic development of a country largely
depends on its position on the international arena. This position is determined by the status of the country
in the political arena, the authority of its leaders, the rating by economic and financial indicators, as well
as the specificity and development of the image and brand. The country’s image and brand are key ele-
ments of the state’s strategic capital. In recent years, they have become no less important a factor in
international politics and economics than the natural resources, the human and scientific and technical
potential of the state. Today, a brand is an effective tool with the help of which not only problems of tou-
rism development, investment, international division of labor, export, technology, science, finance, business,
national currency, but also culture, sports, education, migration and other social issues are solved.

In this article we will try to understand what the situation is with the formation and development of
the brand of our country, namely, to answer the question: can the positioning of the Kazakhstan country
brand, its basis and specificity be clearly and clearly formulated, given the understanding and interpretation
of this concept by different experts The main focus of the authors is on economic aspects, considering
that a country’s brand is primarily conditioned and reflects its economic condition.
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nnotation

In this article it is shown that support of agriculture is recognized as a national priority, in them the
effective systems of economic state regulation are implemented. The enhanced attention of the developed
countries to problems of own food security is in recent years traced. Annually the funds allocated for fi-
nancial support of agriculture increase. In this regard, questions of providing national economy and ques-
tions of creation of new competitive branches including the agrarian and industrial complex, deserves
great attention.
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nnotation

The Eurasian Economic Union (EEU) is the international integration economic association (union),
the contract on which creation was signed on May 29, 2014 and came into force since January 1, 2015.
As leaders of the founder states say that the main idea of creation of the union is economic integration
of the countries. An ultimate goal of integration association are cooperation, updating and improving
competitiveness of national economies of the countries. A basis of association is freedom of capital flow,
goods and services and also labor. The countries agreed to pursue uniform policy in key industries of
economy, in particular in the field of human resources.

In this paper the authors consider issues of human development in Kazakhstan and in the countries
of the Eurasian Economic Union (EAEC). The article analyzes the differences in achievements between
countries EAEC on the human development index.
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nnotation

Throughout human history from the ancient empires and the birth of economic and political institutions
to modern times, data on the situation of the population had an extremely important role, being a kind of
«mirror» of the state’s development. The article deals with the assessment of the dynamics of the
standard of living of the population, which allows us to trace and draw appropriate conclusions both in
changes in the economy and the social sphere, and in the consequences of these changes.
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Annotation

The article considers the legal aspects of customs administration in the system of state administration,
the nature and content of customs administration and how it should be understood in the customs field.
The role of customs administration in the development of foreign trade and foreign economic activity is
shown. The author touches upon actual problems of the theoretical and doctrinal basis of the customs
legislation of the Republic of Kazakhstan and the Eurasian Economic Union. From the theoretical point
of view, the author also considers the system of means for the implementation of customs policy as the
main tool of customs administration. The idea is substantiated that the most important tool for improving
customs administration is the creation of the effective regulatory framework and quality instruments for
the implementation of customs policy. As a research task, conclusions on the need to improve the con-
ceptual framework of customs legislation as the basis for the direction of correct understanding and
interpretation of customs terms are drawn up.
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Annotation

 In the process of establishing the goals of a large enterprise, a detailed analysis is carried out to
identify the strengths and weaknesses of its activities, the evaluation of competitive advantages that
contribute to gaining an understanding of the achievement of established specific goals and objectives.
As a rule, we are talking about two or three indicators in key areas that are positioned as priorities for the
success of the enterprise. But at the same time, a point of view was developed that the goals are set for
each type of activity separately, which a large enterprise determines for itself as important and which it
carefully monitors. It should be emphasized that the process of setting goals for a large enterprise can be
adjusted as a result of a comprehensive analysis of the state of the environment and internal capabilities
of the business entity. In modern conditions, modeling the process of forming a strategy for the development
of a large enterprise should be associated with the development of the industry in which it operates, as
well as with the positioning of the enterprise within the industry and a specific market.
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The proposed model of the choice of tactical and strategic states in the management of complex
objects allow you to organize a targeted search for control decisions in knowledge bases. The algorithms
for the selection of control decisions, based on the situational network, are set forth to allow the search
for both tactical and strategic decisions. In general, a decision is to generate possible alternatives to deci-
sions, evaluate them, and select the best alternative. The listed tasks are directly dependent on the circu-
lation of management information through the communication channels of the enterprise.
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The specifics of the construction work is the variety of objects of labor used in the management and
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which is carried out at various geographically dispersed construction sites.
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This article discusses the use of strategies to reduce supply risks in industrial enterprises, its influence
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Identified problems in the logistics activities of the analyzed company, includes the processes of

sourcing, which in the course of the analysis proved ineffective, in need of optimization. The proposed
activities mitigation and concluded that the effectiveness of these measures and proposed the use of this
approach to reducing this risk category in other enterprises.

The object of research in the article is Atyrau oil refinery or ANPZ one of the three leading refineries
in Kazakhstan. The plant works with over fulfilling of indicators of depth of processing and selection of
light oil products (automobile gasoline, diesel fuel, aviation kerosene), there are good economy on burns
on technology.

Expected that the application of complete automation of logistics business process, reduce operational
costs and help to achieve transparency and full control in the processes of procurement from the beginning
to the end.
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The electromagnetic field theory was formulated as a system of several equations by the famous
English physicist Maxwell. In the theory of electromagnetism, these equations play the same role as
Newton’s equations (or laws) in mechanics.

To solve the problems of electrodynamics, in addition to the Maxwell equations, it is necessary to
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know the boundary conditions – the relations between the field vectors at two very close points located
on both sides of the interface between two media. The boundary conditions are a consequence of the
Maxwell equations for such a special case.

The article defines the relationship between normal and tangential field relations.
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Annotation

Recently, orthogonal matrices of the «Latin squares» type are applied in a theory of combinations,
the theory of codes, experiment planning and many other areas. In the era of the development of modern
technology, the security of information systems plays an important role. To ensure quality in the field of
various types of services related to the confidentiality of transmitted information (various information
systems), information protection methods are applied. At present, stream cryptosystems are known and
widely used, in which a running key, which is a pseudo-random sequence, is superimposed on a plaintext.
In cryptoschemes implemented by software, often generators are used based on permutations that cont-
rol the output, for example RC4. The pseudo-random sequence generators used for generating a running
key have the following requirements: the period length must be large; the key size must be large; the
sequence must be statistically stable.

This paper provides the necessary information for the construction and study of  stream ciphers, as
well as algorithms for generating orthogonal matrices, proposes a method for the formation on their basis
of long pseudo-random sequences for stream ciphers, for each of the cases considered the corresponding
algorithms are proposed and the length estimates of the obtained pseudo-random sequences are given.
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The SDH is based on the multiservice coordinated network technology. The process of processing
multilateral network of multiservice networks, transfer of information to several other applications is also
a priority for the companies and the companies, which are currently in the territory of the Republic of
Kazakhstan. In the footsteps, the factors are considered, the expansion of the network to the enterprise.
The basic network of the basic network – the modernization of base data, sending data, the confidentiality
of the post office, videoconferencing, the effectiveness of the necessary information on the essential
information.
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nnotation

This article discusses the possibility of using the methods of Cretan thinking in environmental studies.
Today there are a large number of environmental problems and they require their quick and high-quality
solutions. I consider it relevant to use critical thinking methods in environmental studies. Because, today
this question has not yet been considered.

Critical thinking is one of the abilities of human mental activity. With the help of a critical person, a
student can clearly convey their thoughts, express their opinions firmly and openly and find high-quality
solutions to the problems encountered. The teacher applying the method of the Cretan thinking in the
educational process contributes to the development of cognitive activity.

UDC: 004.9:81’246 (37.012)
        SCSTI: 16.01.07

S.A. Rakhimbekova, Candidate of philological sciences
KazU FIT

 INFORMATION TECHNOLOGY IN THE TEACHING OF
LINGUISTIC DISCIPLINES IN THE UNIVERSITY

The article describes how information and communication technologies create a new vision
in teaching social sciences. The authors analyze the teaching practice of one course. In addition,
they describe the history and development of information and communication technologies in
teaching Kazakh and professional Kazakh. The article gives a cosmetic analysis of the use of case
technologies in teaching the discipline of the humanities. Analysis is built on considering solutions
of case study tasks in groups at seminars. The article considers the use of information and commu-
nication technology in solving case study tasks.

Keywords: case technology, information technologies, group project, communication equilib-
rium, pedagogic technology, brain storm.

Are these students, teachers and / or the envi-
ronment? In this study, we explore the experience
of teaching the course of practical Kazakh lan-
guage assisted with information and communi-
cation technologies (ICT) in large groups. In
addition, we assess the results of this experience
from the perspective of reflexive approach for
improving the practice of teaching Kazakh lan-
guage in language labs or at a distance. Firstly,

we present a method of research that is supported
by the proposed reflective spiral process. Then
we submit comments on the results obtained in
classes in various language labs, where computers
and programs of completely different period of
the history of computer research. Finally, we draw
conclusions, summarizing the main results of this
study. Not always students are in the classroom,
there are those who admitted to distance learning
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and it is for them I developed the electronic edu-
cational and methodical complex discipline that
includes case tasks, lexical and grammatical
exercises, texts and dictionaries with tests. The
case technology includes electronic training ma-
nuals (online tutorials). Electronic textbook as a
software for educational purposes can be repre-
sented as a system consisting of two subsystems:
information (content part) and software [1.209
pp.]. The information part of the textbook or the
teaching and methodological complex of the
discipline usually contains the material of a tra-
ditional printed collection. There are methodolo-
gical recommendations for the study of discipline,
multimedia products, grammatical and lexical
tasks and exercises, tests, questions for self-cont-
rol, crosswords, and drawings. The trainee can
use methodological instructions for studying a
topic, textbooks and teaching aids with tests for
self-control, video lectures, and multimedia. The
effect of computer training increases with the rise
in the share of material given by a teacher. “Edu-
cational slide-lectures and video films are effective
tools for distance learning, which have their ad-
vantages over classical lectures, because they are
characterized by maximum in formativeness, a
clear structure of the material and the most ac-
cessible form of its presentation. The possibility
of their replication and rapid delivery to the bran-
ches and representative offices of distance learning
have made video films and slide lectures effective
components of distance learning” [1. 209 p.].

It is very convenient for self-study and similar
to the method of Khan. The trainee receives tasks
by mail and a complete set of rules and tasks for
solving a specific exercise. He can independently
study thoroughly the rules several times and focus
on the completion of both individual tasks and
teamwork”.

In 1940, a counting machine based on an
electromechanical relay using a mathematical lo-
gic apparatus could be used in the study of langua-
ges, by entering certain programs that allow one
to conduct listening sessions. From this stage,
these machines can be used to learn the language,
by listening. It should be noted that the first

computer “ENIAC” was created in the United
States in 1946. In addition to other scientists, John
von Neumann participated in the creation of the
computer, which helped to create the first ele-
ments of storing data and programs that greatly
helped in the creation of the first programs for
the study of language disciplines. These programs
first allowed students to listen to information on
the subject matter, it could be texts for translation,
exercises or lexical assignments. All topics were
taken from a standard work program, tailored to
the specialty of a particular group. We will consider
the work of first year students of all specialty, which
were taught at different periods and on different
computers as they improve.

At the very beginning of the development of
technology, students were given assignments for
writing presentations, reports, and essays. To do
this, it was necessary to open a simple Microsoft
Word program, created by creating an MDI.
“MDI is an abbreviation of the Multiple Docu-
ment Interface (an interface for working with
multiple documents at the same time). In MDI
applications, two or more windows can be active
at the same time. Along with MDI there are SDI
applications (Single Document Interface, inter-
face for working with one document). In SDI-
applications, only one window can be active at
any time. MDI-applications are a convenient tool
for the simultaneous display of text or data sto-
red in different files. This structure of windows
can be used to edit texts, opening and displaying
several different documents simultaneously. An
example of such work with files is the Microsoft
Word program. “[1.465 str.] when writing or ty-
ping a report or an essay, the student can use this
program to the fullest, while outlining by opening
additional windows. To meet the main tasks of
this module, students can use this program in sol-
ving cases, in preparing any material in class and
at home. That’s what the scientist Ostreikovsky
wrote on this matter: “The first feature of the mo-
dern technological revolution is the emergence of
fundamentally open technological systems open
to the sphere of knowledge. These are information
and computing technologies. The creative power

      /
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of modern IT, their utility directly depend on the
level of their openness to the national and world
information (intellectual) potential. “[3.95 pages.]
At the same time, the teaching of such serious
disciplines as professional Kazakh language helps
the student in the performance of presentations,
writing essays, reports and in solving cases to col-
lect the necessary information on a particular topic,
to strengthen their knowledge in their specialty.
The information necessary for the student with the
development of ICT became more accessible,
entered the sales market and became profitable.
With the development of ICT information has
become easy to share, information has partly tur-
ned into a product necessary for the learner. “The
second feature of the modern U-turn, closely re-
lated to the first, is the transformation of infor-
mation into an ordinary commodity, and the com-
modity becoming the most mass object of sale.
Information market on the scale (turnover) and
growth rates in most developed countries far out-
stripped the market of tangible products and ser-
vices. In the first place, according to its economic
significance, the market of signs has moved for-
ward, pushing the market of things to the back-
ground“ [3.96 pages.].

Here, to the market of signs, we can primarily
include traditional paper information presented in
the form of books, magazines, patents, recipes
and other information documents.

We propose to name the achievement ratio
in the course work of the exam as the average
degree of difference in achievement between the
group project (coursework) and the exam. Thus,
it gives us an indication that while we encourage
joint work on doing self-employed work at home
by using ICT in practice, there is still a question of
whether this always leads to a better achievement
in the subject area at the individual level or not.
On the one hand, it can be argued that this is the
responsibility of a person or student. On the other
hand, this requires the adoption of mechanisms
for studying individual achievements within the
group. One of the methods that we found useful
and used in the subsequent teaching of this module
in 2002/2003 was the use of meetings with groups

in accordance with the planned milestones during
the implementation of group projects that implies
using ICT. It would be useful to see feedback on
this approach so that one will be able assess this
approach over the next few months.

The ultimate goal of this study was to use
effectively ICT to solve the task case group pro-
jects in a way that improves learning and teaching
language subjects. This research led us to further
development on the basis of case studies, metho-
dological recommendations and course of educa-
tional and methodical manuals on discipline “the
Kazakh language”. In the course of development,
along with popular goals and tasks of humanitarian
disciplines, we applied the methodology for the
development of spiritual and moral education of
students in higher education. This technique in our
work is closely connected with the case study and
helps develop a patriotic and spiritual and moral
direction in the education of the student. “Spiritual
and moral development of the learner is the most
important part of the efficiency of the educational
process. Spiritual and moral development of the
individual student is a way to achieve spiritual and
moral intelligence and a process of development
of student’s spiritual and moral capacity through
the exteriorization and interpretation of the
educational potential of academic disciplines. In
this regard, it is undeniable that the disciplines of
the social and humanitarian cycle take first place
here. Therefore, the modernization of social and
humanitarian education, in our opinion, is revealing
its spiritual and moral potential, maximum reali-
zation of the spiritual and moral orientation of the
educational disciplines in the process of teaching
them, developing additional teaching and metho-
dological courses with a spiritual and moral con-
tent“ [12. 217 s.].

While using the technique of conducting de-
bates in the team solution of case problems, it is
necessary to develop the skills of creative and cri-
tical thinking, which is of paramount importance
in the development of the complete personality of
the learner. To carry out the design work to ad-
dress case tasks with students’ teacher need more
time to prepare the necessary material for the use

 /     
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of innovative communication technologies in
teaching humanities. We believe that this study is
a step forward towards educational research that
will help improve training activities.

Reading individual student reports, it was clear
to us that there was at least one problem related
to the use of ICT in the class. These problems exer-
ted less influence on the groups in which students
were more involved in teamwork, as well as the pre-
sence of mature students who had earlier expe-
rience in the practical implementation of projects,
for example, parttime students. To help reduce the
impact of these problems, the following implemen-
tation measures were proposed in 2000/2001:

• Students had to learn the full extent of ICT
to improve their knowledge in order to be in de-
mand by specialists in labor market. It is known
that the prospect of transition to an information
society was new in the last century, but now it is
more and more relevant and necessary for stu-
dents. “At the present time, it became clear that:
one or another country could take a worthy place
in the world in the XXI century, and equal partici-
pation in the economic competition with other
countries, it must rebuild and adapt its structures,
priorities, values, institutions to the requirements
of industrial IT“ [3.97 pages]. In order to manage
a particular project and at the same time be in
step with the times, the educator should first of all
study the language disciplines with the help of ICT,
as ICT enables the repetition of the material in
any accessible place, repeated listening to a full
understanding of a certain topic.

• Several stages of the transition to ICT in
language subjects were developed, which will help
to pass the psychological barrier of students and
help to adapt in the ICT environment. “To the
psychological problems should be attributed first
and foremost the problem of the readiness of the
population for the transition to the information
society. This transition is currently hampered by a
low level of information culture of the population,
insufficient computer literacy, and hence the low
information needs, as well as a lack of desire to
develop them“ [3.100 pages]. At present, humani-
tarian disciplines are becoming more and more

influenced by ICT, among which language discip-
lines are in the forefront. As for language classes,
second-year students also take a Business Cor-
respondence and Professional Kazakh language
or Professional Russian language. By doing so,
they learn terminology, writing various application
forms, filling in different documents. Here our task
is to maximally help the learner learn the discipline
with the help of ICT.

• A number of pre-planned meetings were
organized with the tutor between the teacher and
each group on the basis of the main results. Al-
though these stages were announced ahead of the
expected tasks, some very interested students sug-
gested including this schedule as part of the do-
cument issued at the beginning. This was taken
into account for implementation in 2001/2002.

• A mentor participates in four key meetings
during the life cycle of the project and he / she must
sign the minutes of these meetings in addition to cros-
sing out the other four that he / she does not attend.

• Attending sessions that need to be recorded,
and any absent students with whom they should
contact their colleagues and inform them about
the progress of the project so far. In addition, the
faculty administrator should be informed about
more than 3 consecutive ones (for the implementa-
tion of 2001/2002).

• Although formally it was not announced to
all students, students who were invited (or did it
without explanation) to create a common reposito-
ry of information about this project, were very help-
ful. This will be offered to students and included
in the plan of course paper for 2001/2002.

Despite these proposed measures, we
must say that we agree with the observation of
V.A. Ostreikovsky: “Similarly, intellectual (infor-
mation) goods act as a factor in the formation of
the information society with its information
(intellectual) market” [3.97 pages].

Teaching a language by using ICT classes
enables the student to prepare to receive informa-
tion more specifically and accurately.

In general, there are many methods in which
lecturers can conduct their lectures or practical
exercises, for example, the use of student inter-
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action, good pace, presentation of the lecture /
practical agenda, summaries and much more.

-
, ,

-
-

” [4. 103 pages].
In all such assignments, the sing market

renders tremendous assistance in the study of
languages and in the teaching of linguistic dis-
ciplines. According to the scientist VA. Ostrei-
kovsky “ advertising and the market of circuses,
whose turnover is connected with domestic and
international tourism (after all tourism is mainly
connected with information purposes)” [2. 96
pages] refer to the market of signs. Nowadays it
is quite natural to realize any idea by using ICT,
so already in practical classes in the Kazakh lan-
guage, where technical and humanitarian special-
ties pass several topics on the development of tou-
rism and the market as a whole helps them in the
future work with the necessary information, create
their advertising written in proper Kazakh, and to
be able to choose the necessary terminology in adver-
tising of a particular type of product or services.

The ultimate goal of this study was to use the

electronic teaching aids and textbooks designed
by teacher and based on his methodology. In doing
so, he must use, along with his knowledge, special
literature, take into account the level of knowledge
of the language of his students. In order to make
it easier for students to learn the Kazakh language,
we thought about using the project method and
the method of working in pairs. This study led us
to develop additional measures to manage group
projects. In addition, teachers and IT support spe-
cialists need training in the use of tools. Teachers
also need additional time and budget to partici-
pate in workshops provided by tool suppliers to
update themselves with new features provided by
tools for further improvements in student projects.
Teamwork and development of team skills are
important not only for the implementation of the
group course work of the software development
module, but also for the training of programmers
who are willing to work within teams, as is the
case in the industry. In addition, it will cultivate
the collaborative spirit in individuals. This will not
only affect the individual, but also a society as a
whole. Consequently, this contributes to achieving
one of the key objectives of educational research.

 /     
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COMMUNICATIVE COMPETENCE FORMATION OF STUDENTS
OF NON-LINGUISTIC SPECIALTIES

This article is devoted to the formation of the intercultural communicative competence of a
student of a non-linguistic specialty, which ensures readiness to use the knowledge gained in a
professional environment. The article shows the need for a detailed consideration of the issue of
multilingual education in the framework of training highly qualified, competitive specialists capable
of intercultural communication in the international educational space and on the labor market.
The communicative competence formation of the future specialist does not depend on the age, work
experience, but is determined by the level of professionalism in which the individual is located.
The formation of professional foreign language communicative competence passes through self-
affirmation in the profession and active mastering of professional activity in a foreign language
environment. The participation of future specialists in the creation of a culture-creative environment
contributes to their striving for self-expression and raising the level of professional foreign language
communicative competence.

Keywords: communicative competence, multilingual education, intercultural communication,
intercultural competence, professional competence, methods of teaching foreign languages.

      /

Under the conditions of integrating the natio-
nal education into the world of educational space
it becomes relevant and promotes the competitive-
ness of education. Education in turn should inocu-
late active immunity in the study of languages. The
principles of language policy are built on the basis
of language communication, language is the key
to understanding other linguistic cultures. The cul-
tural project “The Trinity of Languages” is a postu-
late of the policy of multiculturalism, which is ref-
lected in the teaching process. The reform of lan-

guage training helps in solving the primary tasks:
Preservation and development of linguistic and
cultural diversity among young people in the con-
text of multilingual education, the purpose of which
is the formation of competencies for further deve-
lopment.

The mechanism of global changes in the world,
changes in ecological and sociocultural ways in
our country leads to the fact that the teaching of
multilingual education in universities takes a spe-
cial place in the training of future specialists. The
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goal of multilingual education at the present sta-
ge is aimed at developing communicative compe-
tence among students. In conditions of deepening
of integration processes in the world educational
space of polylinguistic training is an urgent need.
Polylingual competence has become an integral
part of training highly qualified and competitive
specialists in the international labor market.

The process of acquiring communication with
a multilingual culture requires creating a situation
of practical use of a language as a tool for intercul-
tural cognition and interaction. Continually increa-
ses the volume and the content of knowledge, skills
and abilities that modern specialists should possess.
The state aims at ensuring the multicultural and
spiritual growth of the nation, strengthening the
role of the state language as a factor in strengthe-
ning Kazakhstan’s statehood, as well as in Russian
and English languages, enhancing the formation
of the multicultural orientation of the individual due
to the integration process is the desire to create a
society in which interpersonal and inter-ethnic
relations are cultivated.

The prevailing intelligent and peaceful part of
humanity through scientific and technological
progress find new opportunities, forms of commu-
nication, the main purpose of which is mutual un-
derstanding, a dialogue of cultures, respect for the
culture of a communication partner. Hence a new
type of communication –intercultural. Y.M. Ve-
reshchagin and V.G. Kostomarov in their book
“Language and Culture” define this type of com-
munication as follows: “Intercultural communi-
cation – this term refers to an adequate mutual
understanding of two participants in a communi-
cative act belonging to different national cultures”
[1, p. 2]. One of the important components of
communication (including intercultural) is the lan-
guage (including foreign). Therefore, a foreign lan-
guage acquires special significance in solving pro-
blems of intercultural communication. Thus, the
role of a foreign language increases because is “is
a crossroads of cultures, a practice of intercultural
communication because every foreign word ref-
lects the foreign world and foreign culture: every
word is conditioned by the national consciousness

(again foreign, if the word is foreign) concept of
the world” [2, p. 47].

At the present stage of development of our
society, there are many cultural relations every-
where, a redistribution of values   of orientations
and motivations in the education system inevi-
tably occur. The universal approach to the for-
mation of the system is training of intercultural
communication. In the very notion of intercultural
communication, an equitable cultural interaction
of representatives of different linguistic cultural
communities are based on their originality that
leads to the need to identify the universal on the
basis of a comparison of the foreign and one’s
own cultures.

In the following excerpt from an interesting
study by I.Y. Markovina [3, p. 260] presents na-
tional-specific components of culture, that is,
exactly what creates the problems of intercultu-
ral communication: “In the situation of contact
of representatives of different cultures, the lan-
guage barrier is not the only obstacle to mutual
understanding. National-specific features of the
most diverse components of cultural communi-
cants can hamper the process of intercultural com-
munication.

The components of culture, bearing a natio-
nal-specific coloration, include the following:

a) traditions (or stable elements of culture),
as well as rituals defined as traditions in the “so-
cionormative” sphere of cultures (performing the
function of unconscious familiarization with the
corresponding regulatory requirements in the given
system);

b) domestic culture, closely connected with
traditions, due to it is often called traditional and
everyday culture;

c) everyday behavior (the habits of represen-
tatives of a certain culture, accepted in some social
norms of communication), as well as the associa-
ted mimic and pantomimic nature used by the
bearers of some linguistic cultural part;

d) “national pictures of the world”, reflecting
the specifics of perception of the surrounding
world, the national characteristics of the thinking
of representatives of a particular culture;
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e) an artistic culture reflecting the cultural
traditions of an ethnos [4, p. 300].

Turning to the question of the formation of
intercultural competence, it is first of all necessary
to determine what is meant by competence in ge-
neral and under intercultural competence in par-
ticular. The word competence itself appeared re-
cently in the Russian-language scientific and me-
thodical literature. In the dictionary of Russian
language by S.I. Ozhegov and N.Y. Shvedova,
whose modern edition was published in 2004,
the word competence is defined as “a circle of
issues in which someone is well-informed” [5].

However, since it is a question of communi-
cative competence, the concept acquires a nar-
rower meaning. Thus, Y.N. Emelianov under-
stands by communicative competence – situatio-
nal adaptability and fluency in verbal and non-
verbal (speech and non-speech) means of social
behavior [6], and L.A. Petrovskaya understands
by communicative competence – a set of skills and
abilities necessary for effective communication [7].

However, intercultural competence presup-
poses a more specific and expanded understanding
of competence, since it implies not only the forma-
tion of communicative competence, but also “joint
research of human interaction dramas in order to
create effective methods for their re-solution” [8].

V.V. Vorobyev suggests the following level
model of intercultural competence:

• a linguistic-cultural component (lexical units
with national cultural semantics and the ability to
use them in situations of intercultural commu-
nication);

• sociolinguistic component (linguistic features
of social strata, representatives of different gene-
rations, genres, social groups and dialects);

• socio-psychological component (possession
of socially and culturally conditioned scenarios,
national-specific models of behavior using com-
municative techniques adopted in a given culture);

• cultural component (socio-cultural, histo-
rical-cultural, ethnocultural background) [9].

Thus, it becomes obvious that for successful
mastering of intercultural competence it is neces-
sary not only to master the same language means

      /
(phonetic, lexical, grammatical), but also general
ideas about the world, those cognitive knowledge
that is commonly called “background”. This know-
ledge includes both verbal and nonverbal modes
of communication, i.e. we are talking, first of all, about
mastering socio-cultural knowledge and skills.

Realizing that culture is linked to both national
and individual, nevertheless, in the formation of
intercultural competence, it is first of all necessary
to single out a universal, national one in a particular
culture, since diversity in perceptions will vary on
an individual, subjective level. The individual is
simply incomprehensible. Therefore, while forming
intercultural competence, it seems that there should
be an idea that Y.M. Lotman called “the genetic
memory of the collective” [9].

All of the above is embodied in the cognitive
approach to language, which is spreading in the
last decades of the 20th and early 21st centuries,
according to which language is considered as a
part of the human mind, interconnected with other
structures and processes – thinking, memory. This
approach allows us to consider the intercultural
competence of narrowly specialized specialists as
a system of landmarks necessary for communi-
cation with representatives of other professional
business culture. As A.A. Leontiev said, the assi-
milation of a new language is a transition to a new
image of the world, necessary for mutual under-
standing and cooperation with the speakers of this
language and culture [10].

People perceiving the world through the
prism of representations, attitudes and values   for-
med in a given culture, behave in accordance with
specific cultural norms. And, if we want to under-
stand why a representative of another culture be-
haves this way in a particular social context, it is
necessary to have intercultural competence, the
ability to see the situation through the eyes of the
“other”, to imagine his perception of reality. The-
refore, mastering a foreign language we at the
same time assimilate the image of the world, a
certain vision of the surrounding reality through
the prism of the national culture, one of the most
important components of which (and means of
mastering it) is the language.
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Surely, the concept of the image of the world

is broader than the concept of national culture. In
essence, this is the most common and broad orien-
tational basis for any human activity in the world.
And, moreover, this orienting basis can not be re-
duced to a set of knowledge about the country of
the studied language (geography, history, econo-
my, political system, etc.), as it often happens in
the process of teaching foreign languages in tech-
nical universities, where the main efforts are often
aimed at pragmatic mastery of one or another fo-
reign language [4, p. 228].

Today, it is increasingly necessary to have a
specialist capable of analyzing and making deci-
sions within his professional activities. One of the
tasks is to develop creative thinking among stu-
dents, then the future specialist will have the skills
to creatively solve engineering and pedagogical
problems, be able to pose a problem, find a way to
solve it, which is new and advanced, be able to state
and defend their solution. It is very important to
equip future specialists with knowledge of how a
person comes up with something new, why sepa-
rate ideas are born too late, and others prematurely.

For creative activities of future specialists,
there are three types of sequence of operations:
logical, intuitive, heuristic [1, p. 57].

Logical, mathematically defined. It can be
correctly described, a solution algorithm can be
compiled. The intuitive sequence of actions is a
complex of inseparable operations that even the
creator himself cannot explain. In this process,
uses analogies, associations, stresses. The pinnacle
of intuition is insight. The researchers claim the
necessary components are: The emotional mo-
ment, scientific foresight, the ability to do with your
hands. The heuristic sequence of operations is
used in cases when a process cannot be described
logically. The use of heuristic techniques reduces
the complexity of finding solutions, increases in-
tellectual creative productivity. The use of heuristic
techniques reduces the complexity of decisions,
increases intellectual creative productivity.

Most of the students are not accustomed to
creative activity, initiative, and independent thin-
king. The methods used to enhance the creativity

of students can be conditionally attributed to the
methods of using the human subconscious, when the
usual accepted, well-established connections bet-
ween phenomena, concepts are loosened and new,
previously unknown connections appear. The clas-
ses may introduce elements of practical experi-
ments, entertaining, creating situations of success.
A student works creatively only in a benevolent
atmosphere, when he feels and knows that they are
interested in his work and will be properly evaluated.

In training future specialists, the main attention
is paid to the development of logical thinking abi-
lities, skills of creating and executing operational
and creative procedures and programs for solving
formulated tasks. At the same time, the most im-
portant part of creative activity is missed – creating
an image of a problem situation, putting forward
a hypothesis, posing a problem, formulating tasks.
To tell about any discovery and not to talk about
how it is received means to cultivate the abilities
of passive perception and a gullible attitude to
someone else’s word. Such training leads to “mental
parasitism” . Therefore, it is necessary to help the
student to identify contradictions, correctly assess
the feasibility of solving them, and finally, solve them.

There are various methods of enhancing the
creativity ofstudents who study innon-linguistic
specialties: a trial and error method, a method of
psychological activation of creativity, a method of
analogies, a method of control questions, an al-
gorithm for solving inventive problems. The use
of such methods will reduce the transition period
from theoretical knowledge and practical skills to
the formation of professional competence of future
professionals. Thus, the teaching of intercultural
communication becomes a universal approach
within the framework of higher education in the
context of multilingualism. At the same time, the
theory of intercultural communication in the mo-
dern educational environment formulates general
laws relating to the functioning of the mechanisms
and the ability of a person to communicate in other
languages, the ways of their formation, and the me-
thodology of teaching a foreign language operates
with the content-technological aspects of inter-
cultural communication.
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