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 2012 2013 2014 2015 2016 2017 2018 
 

 136 316,9 154 466,1 154 116,5 151 811,6 178 849,9 194 310,2 215 520,5 

 132,8 259,8 776,4 281,8 320,2 1 232,9 596,5 
 734,8 779,5 843,7 684,1 667,6 1 216,7 1 097,2 
 1 281,5 2 593,9 2 803,3 1 784,7 1 280,0 1 449,8 1 878,8 
 415,8 400,4 561,6 253,1 2 141,4 1 448,0 1 306,7 

 735,6 685,5 583,3 780,7 1 140,1 2 179,3 1 895,2 
 449,6 611,3 845,1 926,8 795,8 912,4 960,0 

 3 875,5 3 574,2 3 250,7 2 639,2 2 856,9 4 130,8 3 438,6 
 1 483,6 1 126,2 1 141,8 1 742,6 1 986,1 2 171,7 1 878,3 

 197,6 262,5 293,8 905,2 898,3 817,5 800,7 
 393,9 571,4 553,5 846,9 341,4 1 194,6 1 495,3 

 1 181,5 1 600,7 2 570,7 1 943,3 2 520,8 3 694,1 3 631,3 
 1 602,6 1 999,5 1 814,4 1 815,8 1 156,7 1 611,3 2 006,3 

 815,4 1 128,1 578,7 670,5 1 229,9 1 359,8 1 340,4 
 2 494,0 2 584,8 3 207,7 2 964,1 2 181,4 2 866,4 3 561,4 

. 6 721,2 5 290,2 6 243,4 13 157,8 11 618,8 12 122,9 23 978,3 
. 113 801,5 130 998,1 128 048,4 120 415,0 147 714,6 155 901,9 165 655,5 
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Annotation

The article analyzes the state and direction of development of the advertising market of the Republic
of Kazakhstan based on the collection and analysis of theoretical and practical situations on the development
of the concept of advertising as a marketing channel for distribution information about products and ser-
vices. While writing the article, the work of domestic and foreign scientists, the statistical reports of the
Committee on Statistics, and an analytical reports of the IMSI Elim marketing agency, which studies the
development of the advertising market of the Republic of Kazakhstan, the results of the TNS Central
Asia study were used.  As a result of the analysis of trends in the development of the advertising market
of the Republic of Kazakhstan in modern conditions, the structure of the advertising market for advertising
products and the development directions of advertising tools from year to year, the authors made leads.
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