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Summary

Today during an era of globalization  economy, increase of mobility of business and technological
progress, reduction  of life cycle  product/service the requirement of development and deployment of the
process focused organization in which operate activity and resources as process is observed. One of the
important directions of optimization  functioning  general center of service is introduction of parallel
maintaining system of document flow between general center of service and the served structures,
integration of an electronic document management system and registration system.
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Summary

This article discusses mechanisms to increase competitiveness. Special attention is given to time
management and design to product promotion. The aim of the present work is to consider the essence
and principles of time management and the characteristics of product design.
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M.K. Zhamkeeva, PhD, senior lecture of «Management» department
KazUEFIT

PROJECT  MANAGEMENT  SYSTEM  WITH  THE  DEVELOPMENT  OF
INNOVATIVE  ECONOMY

The current state of project management in Kazakhstan is at an early stage of development.
A number of national companies have a large number of integrated management systems, project
management specialists and shows good performance. However, the country has not made
meaningful progress in project management and there is no national standard in the field of
project management. Also, the lack of information and data for the analysis of projects leads to
the difficulty of assessing the state of project management and its regulation, which may create
obstacles to the transition to the innovative economy.

Key words: project management, project initiation, process.

The increasing numbers of businesses are
constantly faced with a choice: to introduce ready-
made project management technologies or
develop their own. All consider impossible and,
in principle, any system can work and cope with
their tasks, but being in a constant state of deve-
lopment, the enterprise should monitor the quality
and relevance of the project management system.
Any problems on the introduction or improvement
of systems require the demanded resources, both
material and human. Despite the fact that the com-
pany works projects are being implemented, there
is a need for integration of new systems, subsys-
tems, or other effective management system. Given
this circumstance, it is necessary to define the
essence of the project in the context of current
economic conditions.

The standard definition of the project (from
latine «projectus» – thrown forward, speaker, a
prominent forward, sticking) – is: a unique (as op-
posed to operations) activity that has beginning
and end in time, aimed at achieving a predefined
result, the creation of a specific, a unique product
or service, given resource constraints and deadli-
nes, as well as the quality requirements and risk
tolerance.

By the standards of the US Institute of project
management, project is a temporary venture desig-
ned to create unique products, services, or results.

It describes the following:
– a temporary project. This concept means

that each project has a specific start and comp-
letion. Completion also comes only with the results
achieved, and no matter what the result, either
positive with the implementation of the objectives
established in the planning or negative without
achieving the planned goals. However, the charac-
teristic of «temporary company» does not mean
short-term as well as the concept of «temporary»
is not a project created in the product, service or
result;

– the uniqueness of the results of the product
or service. This standard generally describes a
situation where the result of the project must be
unique. In most cases it takes place. The unique-
ness lies in the idea or in a unique project.

Sequential development. This property pro-
jects on a par with the concept of time and unique-
ness. Sequential development means the develop-
ment and implementation phases of the steps.

The project, as a system of activities, there
are exactly as much time as it takes to produce
the final result. The concept of the project, howe-
ver, does not contradict the concept of the com-
pany or companies and it is compatible with it.
Moreover, the project often becomes the main
form of activity of the company.

There  are  other  definitions  of  the  term
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«project», each of which has the right to exist,
depending on the particular problem facing the
technician. Researchers approach to this issue in
different ways and from different angles, describing
various aspects of the economic processes and
relationships. This confirms the diversity and
uniqueness of the concept itself.

On the one hand the project – this is some-
thing unique, on the other hand – it is a limited re-
source and one-cyclical activities aimed at achie-
ving results in a certain period of time. At first
glance, too many conditions to create unique, on
the other hand, the concept of «unique» is hap-
pening or is created by following these terms.

By analyzing the definition of «project» of
various international associations and standards,
you can select some of the conditions and charac-
teristics inherent in this notion:

• Uniqueness. We differentiate between the
unique conditions of the project, the project itself
or unique / result.

• The short duration. The project – a brief
activity.

Dates are determined by the plan.
• Limitation. This feature follows on the basis

of a plan drawn up. That is, in fact involved and used
as many resources as needed, based on the plan.

• The interconnectedness. It refers to the
previous three features.

It is in the relationship and combination of all
three features is determined by the nature of the
project. The project – a unique process, consisting
of a set of interrelated and controlled work with
start and end dates, and attempted to reach the
goal (objective) meet specific requirements, inclu-
ding restrictions on time, cost and resources [2].

By definition, the German standard DIN
69901 Project Management «project – an enter-
prise (intention), which is largely characterized by
the uniqueness conditions in their entirety, such
as:

– job purpose;
–  time, financial, human and other restrictions;
–  time, financial, human and other restrictions;
–  project-specific organization for its imple-

mentation» [3].

From a systems perspective, the project can
be seen as a process of transition from the initial
to the final state, which is the result of taking into
account the conditions and characteristics of the
project [4].

The project exists since then as there are ideas
themselves. The project is implemented ideas. The
construction of the pyramids in ancient Egypt, the
invention of the alphabet in ancient Greece or radio
AS Popov – the event of considerable magnitude,
innovation and substantial physical or mental
costs – can be called successful historical project.

The construction of the highway, the revival
of the Aral Sea, the exhibition «EXPO», the orga-
nization of the election campaign, the quotient
fellowship – all these projects, how different it
would be neither their contents. The company
projects often proclaimed orders from custo-
mers – large, innovative and highly significant.
But the nature of the project may have internal
and innovative initiatives, such as the introduction
of new programs for network use or inclusion in
the scope of attention of PR-department of
Internet resources.

The project management uses different
definitions of «project».

For example, in the well-known standard
«Guide  to  the  Body  of  Knowledge  Project
Management» (Project Management Body of
Knowledge Guide, RMVOK) gives the following
succinct definition: Project – this is a temporary
venture designed to create unique products, ser-
vices, or results. For comparison, we give another
definition: Project – a change or reform of the cur-
rent system, with the goal of the change is, the
resource base, the time frame, waiting for the final
result, and the requirements for it. And one more
thing: The project – a venture that is «largely
characterized by a unique environment in their
entirety, such as the goal, time, financial, human
and other frames and separated from other
initiatives and the resulting project organizational
form» (German industry standard DIN_69901).

For example, in the well-known standard
«Guide to the Body of Knowledge Project Mana-
gement» (Project Management Body of Know-
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ledge Guide, RMVOK) gives the following suc-
cinct definition: Project – this is a temporary ven-
ture designed to create unique products, services,
or results. For comparison, we give another defi-
nition: Project – a change or reform of the current
system, with the goal of the change is, the resource
base, the time frame, waiting for the final result,
and the requirements for it. And one more thing:
The project – a venture that is «largely characte-
rized by a unique environment in their entirety, such
as the goal, time, financial, human and other frames
and separated from other initiatives and the resul-
ting project organizational form» (German industry
standard DIN_69901).

Comparing these definitions, one can identify
the signs of the project:

• integrated, innovative and unique formu-
lation of the problem;

• delimitation of the daily production process;
• stated purpose;
•resource base: financial and human resour-

ces framework;
• timeframe: a definite start and planned

completion time;
• interdisciplinary cooperation of several

specialists or departments;
• own organizational form;
• customer – external or internal (within the

enterprise);
• the final result (product) with specific requi-

rements to it.
This feature set is universal, as is inherent in

any project.
The international standard ISO 21500 pro-

vides the following definition: is the application of
methods, tools, techniques and skills to the project:

Firstly, projects are complex in nature. In the
process of implementation is influenced by a
variety of environmental conditions.

Secondly, the objectives of the project are
resolved, usually the team. People should not just
be professionals in various fields, between them
should establish normal business relations. So last
but not least, it is important to exercise and psy-
chological management team.

Thirdly, ways of solution is often not readily

apparent and allow proper planning in advance.
The purpose of the project is usually first visible
in general.

Fourthly, projects are outside the usual pro-
fessional activity. Therefore, design work requires
staff more effort and creativity than the usual daily
and professional activities.

Fifthly, projects usually cost-intensive, involve
considerable investment, often higher than origi-
nally anticipated estimates. This result is often
unpredictable.

Thus, project management – management is
designed to ensure the implementation of complex
tasks in a timely manner, efficiently and with high
quality.

Certainly, every enterprise in its own way sol-
ves the problem of how serious about project ma-
nagement.

In project management there are three main
priorities, or three limitations present in any pro-
ject: content (quality), time and cost (the cost of
the project budget).

Together they form the so-called magic
triangle design constraints. It clearly demonstrates
the dependence of the main limitations of each
other: if one of them is threatened, it inevitably
affects the others.

Execution of the project is a stage of imple-
mentation of the project, planned operation, orga-
nized by the effective management of resources
and activities.

Monitoring and control of the project and
stage control flows substantially parallel to the
previous one.

The project is kept under control by means
of appropriate management tools. Recent data on
the implementation of the project with the planned
decisions are made on the adjustment of the plan
and progress of the project.

The content of the final stage of the project is
the final achievement of goals, the test results (pro-
duct and services) of the project to ensure comp-
liance with and transfer it to the customer, conc-
lusions, lessons learned, training documentation
and final closure of the project.

Initiating the project – is the initial stage, the

,  ,  
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start of the project. Conducted preliminary work
necessary for the decision to launch the project
to collect data on the current situation of the
organization, analysis, assessed the feasibility of
initiating new project possible scenarios, appro-
ved by the general concept of the project.

Attention is paid to the development of
already adopted the concept of the project and
its individual aspects. Process management and
implementation work is divided into phases, drawn

,  ,  

up and approved a detailed plan of work, alloca-
tion of financial, human and technical resources
are assigned to those responsible for the execution
of the project. Planning takes place at the stage
of the project.

Projects consist of processes. Process – a
series of related actions and operations, leading
to the result. The project management is any acti-
vity that uses resources to transform inputs into
outputs.
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DEVELOPMENT  OF  SMALL   AND  MEDIUM  BUSINESS  IN  KAZAKHSTAN
AS A  FACTOR  OF  ECONOMIC  GROWTH

Transition of Kazakhstan’s economy to a market economy contributed to the development of
large, medium and small business. Small business is the most effective form of market relations.
There have been made all conditions for the development of Kazakhstan’s small business. Normative
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legal framework developed by government program to support entrepreneurship development.
Implementing these programs will strengthen Kazakhstan’s economy.

Key words: entrepreneurship, small and medium business, government support, the state pro-
gram, employment.

,  ,  

In the transition to a market economy, a key
regulator of economic development is a market
that determines the development of socially
necessary, gives impetus to the development of
scientific and technological progress, save the
economy from uncompetitive production and
promotes economic growth. Course on the eco-
nomic growth suggests activization of develop-
ment enterprise and increasing its role in the
national economy. In today’s Kazakhstan, entrep-
reneurship, although is experiencing considerable
difficulties – but already a fait accompli. It is pro-
tected by law and is rapidly developing. Entrep-
reneurship as a special way of economic activity
stimulates a variety of forms of management,
strengthens a in-house development, expands the
employment and realizes the competitive advan-
tages of Kazakhstan in the international division
of labor. It is, as one of the specific forms of social
relations, favors to the rise of effectiveness the
realization of the material and spiritual potential of
society, and creates a fertile ground for the prac-
tical realization of abilities and talents of each
individual. In accordance with the Civil code of
Kazakhstan business – it is initiative activities of
citizens and legal persons independently from
ownership, aimed on making a profit or personal
income by means of the satisfaction the demand
for goods (works, services), based on private pro-
perty (private enterprise), or on the right economic
management of state enterprises (state enterprise).
Legislation of Kazakhstan gives criteria for the
classification of business as small, medium and
large. Small business is a legally independent com-
pany which has a high economic and financial in-
dependence, a small number of personnel, simp-
lified organizational structure and capacity for rapid
restructuring of its business units. These of market
with personnel up to 50 people and the average
value of assets to 0.5 million; to the  entities of

medium business are related enterprises with
personnel up to 250 people and assets up to $ 3
million, a big business – a company with over 250
people and the value of assets more than $ 3 million.

Entrepreneurial activity is inherent to the all
stages of the world social development. It is car-
ried out on behalf of and under the property res-
ponsibility of the entrepreneur, has creative cha-
racter, also, characterized by such qualities as ini-
tiative, ability to take risks, take responsibility, to
seek innovative solutions, to acquire the mecha-
nism of action of economic laws and principles of
business. Entrepreneurs seek out ideas, timely
respond to them and use them as a source of achie-
vement the success and receipt of income. Bu-
siness income in the system of motives and incen-
tives of entrepreneurial activity plays the role of
means the achievement goals, while maximization
of profit is more necessary limitations and a sym-
bol of victory than its intended function.

Motivation of classical market business is
provided by the institutional forms: with the division
of economic and analytical power, agreement or
contract as a guarantee that the product of extra
economical efforts or investment risk will not be
withdrawn under any circumstances; with rela-
tionship with socio-cultural and ethical traditions;
with the combination of democratic ideas of civil
liberties with the ideals of a strong and independent
national state. Without the dynamic development
of small and medium business, it is difficult to talk
about the macroeconomic stability of the state.
For this reason, at the dawn of Independence of
Kazakhstan development of small and medium
business was identified as an important priority.
The state is interested in a dynamic progressive
development of SMB, as in the case of reduction
the rate of development and share (ruin, bank-
ruptcy, etc.), can start growing number of poor,
which can lead to the destruction of the all system
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out of balance and increased social tensions.
Therefore, the state, through the development of
legal frameworks, financing target programs and
others, guarantees freedom of business activity and
ensures its protection and support. Its compre-
hensive support has always been a priority of pub-
lic policy and concern. Exactly because of this,
despite the difficult economic situation in the
country at the different periods, the number of small
and medium enterprises is constantly growing.

In Germany, Britain, Italy, Japan, the United
States at the expense of small business created
more than 2/3 of new jobs. In the Kazakhstan at
the sphere of small and medium business today
reported 1,089 million entities of small and medium
business against 840,000 in 20013. At the SMB
companies work 2,094 thousand persons or 24%
of the working-age population. The share of this
sector in GDP is 17%.

Developments of small and medium business
are not lag behind overall growth rate of Kazakh-
stan’s economy. Of course, foremost, this is due
to the fact that the development of this sector or-
ganically comes into the overall system goals and
priorities of the development state. This is evi-
denced by the fact that in the strategic documents
of Kazakhstan to the Government, by institutions
of development is stated the following problem:
playing an important role in diversifying the eco-
nomy, state-holding companies, should be invol-
ved in this process, encourage and support Ka-
zakhstan’s small and medium business. Analysis
of statistical data shows that SMB – is a dynami-
cally developing sector, it characterizes the ins-
titutional scale: more than 94% of all business
entities classified as SMB. However, from our
point of view, developing of this sector does not
contribute a significant contribution to the de-
veloping economy, it is characterized by sectoral
and regional disparity. Thus, due to acute shortage
of working capital for the development of industrial
production and imperfect tax legislation, a signi-
ficant number of SMB is concentrated in trade –
41%, active companies in construction – 15% ,
11% – in industry, and only 6% – in agriculture.

In our case, the disparity can be expressed

in the fact that a significant proportion of small
enterprises and employment in business is the share
of the Almaty and the Almaty region. From our
point of view, one of the main tasks of the state in
support of business is to create conditions for the
development of infrastructure in the regions and
pulling it up to the level of capital. Prospects of
business developing, of course, depend on govern-
ment support and understanding the need of stimu-
lating this process by the leadership of a particular
region.

No less an impact on this process is the level
of development of the region’s infrastructure and
quality manpower. Where they are not developed,
it is difficult to find areas of application for business
initiatives and the opening of SMB.

For Kazakh enterprises of SMB are typical
a tendency of instability, which is manifested in
their short life cycle. In fairness, it should be noted
that such trend is typical, also, for developed
countries. For example, in England after tax after
6 months of the foundation continue to operate
95% of small business, after a year – 88%, after
2 years – 74%, after 3 years – 64%, after 5 years –
50%, after 10 years old – 31%. The main causes
of bankruptcy of small and medium enterprises
in Kazakhstan are the difficulties connected with
the sale of products, lack of competence of mana-
gers and lack of experience in market conditions.
Moreover, the elimination of small firms does not
always mean its bankruptcy. Quite often this is
due to mergers, takeovers and acquisitions it’s
with large corporations, the transition into the
category of medium or large business. From here
can talk about the main directions of development
of small business:

– conservation the level of activity with
following maintaining the status – quo;

– slow expansion of business activity;
– rapid expansion and turning them into

medium and large companies.
SMB, quickly responding and rearranging

their activities according to market needs, is the
source of forming the competitive sector of the
economy and by its nature is antitrust. Due to its
mobility and ability rapidly reorient production to
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the market requirements; SMB in the most extent
conforms  to  the  most  important  principle  of
marketing: to produce what can be sold, but not
vice versa – to try to sell something that has
already been produced. By virtue of their social
nature, they not only attract into its orbit mass of
free (unemployed) people, but also teach these
people to the market economy, fostering in them
the ability to survive in the tough competition not
only with the monopolies, but also with other
market entities.

A judicious combination of the principles of
free enterprise and social responsibility is
impossible only by market mechanism. Small and
medium business is able to survive and develop
only when the state takes an active part in its fate.
For this, also is required the corresponding public
policy. Instruments of state support are defined in
the Law Republic of Kazakhstan «About private
entrepreneurship». With regard of state to the
entrepreneurship can be divided into two sides:
the regulation and support. The first is the
formation of the legal business environment,
solving the organizational and administrative
matters and monitoring the implementation of
relevant tasks. Function of support – is in bringing
to small and medium enterprises  material, money,
information resources, state orders, providing
them with services, etc. Experience shows that
departmental intervention of agencies in the bu-
siness affairs should be kept to a minimum – only
on the basis and within the law. The main problems
to business development are the administrative and
economic barriers. Corruption, unwarranted checks,
bureaucracy, high rent for the premises, expensive
bank loans, unauthorized assignment of super-
visory functions of state agencies by local authori-
ties, inappropriate decisions of akims, etc. – are
the administrative barriers to the development of
SMB. Another problem – is the lack of clear and
precise rules in the relationship between SMB and
monopolies. Analysis the activity of monopoly
shows that the legislative rule, under which mono-
polists must help SMB through the development
of sectoral programs, the segmentation of its inef-
ficient industries and the creation of small busi-

nesses, not working. Another problem hampering
the development of entrepreneurship is the lack
of lending small business, which explains the lack
of equity and debt funds of enterprise, while  for
the receipt loans entrepreneurs  have not  collateral.

In the crisis conditions second-tier banks
(STB) sharply reduced lending to the real sector
of economy, particularly it was painful for agri-
culture, which before the crisis was not an attrac-
tive sector for STB. In this regard, the efforts of
the State and National Bank of Kazakhstan should
be aimed at diversifying the loan: the reorientation
from the trade sector to the agriculture and pro-
cessing sector.

SMB have «weak» sides. Mostly they are
related to poor management: lack of strategic
thinking of the head, often associated with in-
competence, inadequate information management,
lack of financial resources, both own and bor-
rowed; increased risk and volatility of the activities,
a strong dependence from the external environ-
ment: banks, governments, large enterprises, re-
search organizations. For this reason, the state’s
task is not to instill to the entrepreneurship, but
creating an enabling economic environment for its
establishment and successful operation. In more
detail, the state policy of small business develop-
ment involves the creation and improving the
legislative and regulatory framework, stimulating
business activity, also formation of market infra-
structure for the entrepreneur activity, creating an
enabling economic environment for the develop-
ment entrepreneurship, formation of positive
public opinion.

In developed countries, government policies
on SMB comes from the fact that they are not
reduced model or an intermediate stage in the
development of a large firm, but represent a par-
ticular model of economic development with
specific traits and laws of development. Conse-
quently, the small entrepreneurship requires a spe-
cial approach, and develops a special package of
measures to support it, in consideration features
and the structural weaknesses of the latter. Active
government support encourages the development
of entrepreneurship. Many states even hold so-

,  ,  
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,  ,  

called business model of economic development,
involving the use of sufficiently effective and flexible
ways of stimulating the activity of small and me-
dium enterprises. In this case, approach should
be differentiated depending on the stage and status
development of the enterprise.

State support for small business lends in the
different countries depending on the capabilities,
prospective and current public problems to the
solution of which it are involved: the creation of
new jobs or the development of economically
backward areas, the rise of science-intensive in-
dustries or foreign economic interests.  In connec-
tion with it, it is necessary to learn from the expe-
rience of countries with developed business. Thus,
in Germany to support entrepreneurship provides
low interest rate, long-term lending, the possibility
of returning to take the sum at any time, equity
financing (public funds) to certain parts of the pro-
jects. Singapore has developed and implemented
dozens of programs of preferential crediting of
SMB: the issuance of special loans, insurance,
loans, and grants [2].

SMB is a factor for employment, so with the
development of market relations are aggravated
the problems of unemployment. On the one work-
place in the Kazakhstan claimed 2.1 registered
unemployed (in Russia, for example, – 3,8,
Belarus – 2,0).

In market economy conditions, there is need
to develop activities to attract free population to
other sectors of the economy through learning  not
only to a new specialty, but also to the market
methods of hosts, also at the expense of, impro-
ving the professional orientation work and enhance
their communication with employers. Sector of
small and medium business can absorb a growing
array of free labor by reason following charac-
teristics.

1. It can quickly create new jobs with low
capital: the cost of capital per one working place
in it is significantly lower than in large factories.

2. There is lower technical composition of
capital, on one unit of used production is the share
more living units of labor than in large enterprises.

3. No complicated management structure that

facilitates the process of organizing a small en-
terprise.

4. It is attractive for active people, so provi-
ding significant opportunities for initiative and
creative activity.

5. There are widespread flexible working
conditions and employment (part-day or week,
flex time working, moonlighting, etc.).

The global financial crisis has seriously
worsened the situation of Kazakh businessmen.
In order to the recovery process will be faster,
are created export-oriented new competitive
enterprises. Government of Kazakhstan intro-
duced «The roadmap for business-2020». The
experience of our republic to support SMB, BY
improvement of business can be exciting for the
CIS neighbors, particularly the Customs Union.
According to experts from CIS countries, Ka-
zakhstan, despite the fact that one of the first
assumed the impact of the crisis, was able to
quickly and effectively respond to its consequen-
ces. It had developed special programs to support
the economy, not remained aloof from public
attention, also, SMB. The result of these efforts
has become the domestic program of Business
Road Map 2020. Feature of the program is that
its provisions have been agreed with entrepre-
neurs, and only after their approval it was appro-
ved. The program covered three main areas: sup-
porting new business initiatives, improvement of
the business sector, and the promotion of export-
oriented industries. To the realization the program
in the national budget in 2013 was provided by
30 billion tenge. Over the past two years, the state
programs had been funded over 9,000 SMEs in
the order of 2, 8 billion dollars. The Government
found an important tool for business support
through sponsorship credit rate, was defined the
sectors, which should be support. For open dia-
logue on important business issues and develop a
consolidated position of government agencies and
business organizations while solving both the stra-
tegic and current tasks for the development of
national entrepreneurship is established a Coordi-
nating council, which assumed the functions of anti-
crisis council and working group for carrying business.
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Thus, development of business, its support
by the state is a factor in the successful promotion

of the Kazakh economy to reach their strategic
aims.
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Summary

The article deals with the main problems of Kazakhstan’s transition to the path of «green» economy
and the use of alternative energy sources and its development prospects.
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»  2008-2013 *

 2008 2009 2010 2011 2012 2013 
1 2 3 4 5 6 7 

,  
 82,080 78,679 78,434 75,481 80,909 80,232 

 84,711 86,596 83,748 87,378 83,299 83,604 
 32,212 32,622 30,403 33,727 39,647 60,536 
 

  6,971 8,004 11,195 7,235 9,121 19,810 

 43,536 45,640 40,517 37,610 26,929 57,425 
-

 58,484 57,751 49,583 47,155 50,961 61,685 

 
,  

 
16,448 16,142 17,389 16,829 17,567 21,068 

 
 61,759 60,467 47,158 52,797 51,747 78,759 

- 
 59,688 54,852 64,693 61,639 65,034 81,004 

  
,   

;    
        

  

33,372 38,764 47,564 48,596 23,711 48,689 

,  -
,  

 
 

63,936 51,170 47,821 46,264 48,101 54,878 

- 
 27,182 19,812 28,142 16,068 16,473 30,276 

-
 
-

 

59,604 54,384 63,175 57,953 49,624 64,840 

 
 50,018 43,339 46,086 42,470 34,114 60,707 

 
 

 
44,590 47,554 51,765 51,497 55,433 66,651 

- 
- 
 

35,357 37,877 44,454 37,649 37,391 56,843 

.  , -
   66,296 66,262 68,059 68,799 66,781 75,968 

 
 69,726 62,530 59,438 53,973 53,650 75,068 

,  
, - 

, - 
,  

60,000 58,921 61,827 59,667 78,486 70,555 

 51,189 44,356 56,033 55,873 60,649 63,209 
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1 2 3 4 5 6 7 
-

,    
  

38,338 42,798 45,569 55,852 27,115 47,263 

 
 59,800 55,885 57,466 63,483 68,890 72,971 

 47,645 47,940 51,006 57,954 65,055 69,416 
 38,080 37,079 37,452 50,246 53,471 60,997 

 
 32,743 30,795 39,156 55,050 50,648 68,228 

 
 39,059 49,192 51,509 56,520 79,351 52,735 

  
,  

 
59,863 57,218 52,793 50,338 50,670 66,914 

 85,526 84,652 82,678 84,642 73,685 73,937 
-

 79,668 72,920 72,260 77,743 61,469 63,886 

 
 82,880 83,205 82,145 81,843 76,292 78,834 

 
 56,012 56,502 60,026 62,371 55,574 61,146 

  « »  2008-2013 .
   2012-2013 . – , 2013. – . 97-98. – , 2014. – . 100-101. -
   2007-2011, 2009-2013 // -
  

-
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, -

, -
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, 
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56,8%  2013 -
-

,  44,6  66,7% 

,  50  60,7% 

. 
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.

-
-

, 
-

 6,8-8,9% .
,
-

 2013  2008

-
 –  1,5 , -

 – 1,6 , -

 – 2,1 , -
 – 1,4 . -

-
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 2013  73,9% 
85,5%  2008 , -

 63,9 
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-

 –  V  =  const  -
 – RGDP, -
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Summary

We study the mutual relationship between the indicators of the real economy and the financial sys-
tem. The ways of balancing the commodity market to the money market. By examining the patterns of
development of the market forces of ompetition identified balance, opportunities to detect imbalances in
the economy. Defined market model focused on the final product.
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Summary

The general methodological basis of organizational and economic aspects of information business,
also the development of small business based on informatization of business processes.

The results of this work can be used by firms involved in the technical support of corporate portals.
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Summary

In this article the museum tourism as a area of cultural tourism are considered. The authors consider the
necessity for the creation and development of unusual and original museums to attract tourists and visitors.
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Summary

Analyzing the trends of development of services’ types in the hotel and restaurant business, it is for-
med one of the most important areas of the economy under the name of «tourism». The determining fac-
tors of pricing of the hotel industry are factors: brand, location and belonging to a particular class. In re-
search of  hotel market one of the most important indicators of the selection of tourist hotel is a type of
tourism. In the basis of  the nature of demand for hotel’s services is price,  location, comfortable rooms
and other services. On the basis of these components are defined by type of tourism and the purpose of
the visit of tourists.
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Summary

In this article questions of the theory, typology of the market of educational services are considered.
The author considers the questions connected with the need of formation and development of the human
capital, capable to realize effectively state programs of a sustainable development of the Kazakhstan
society and national economy of the Republic.
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Summary

Independent practical work provide favorable conditions for teaching and research activity of students,
the development of creativity and communication skills of future specialists. The article reveals the role
of laboratory work as an integral part of the formation of an engineer.
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1. ., . 
. – : , 1992.

2. ., . 
. – : , 1987. – 288 c.

3. . 
.// . – T.29. – 1989.

– 1. – C. 50-66.
4. . -
 // -2015: .- . . 

. – , 2015. – . 63-65.

.  Q4(2) 
. 

.

Summary

The work parametrical family of algorithms of finding of two points boundary value problem’s
solution are suggested. By introduction  addition parameters in the middle of separations interyal. In the
term of matrix Q4(2) are received the sufficient conditions of convergent of algorithms and unique
solvability of considering problem.
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1. ., . . – .:
, 2008.

2. ., . . – .: , 2002.
3. . . – .: , 1989.
4. . . – : , 1999.
5. : . . .

 / . . . .1.  – .: , 1991.

 « » 
. , -

. 
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Summary

This article is about the actual theme «The work on the text in non-language Higher Education
Institution». The author focuses the attention on the fact that the students have to master not only spe-
cialty language but also the skills of general scientific and publicist speech. At the modern stage the solve
of this task is very actual.
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Summary

This article deals with the communicative teaching professional Kazakh language, as well as fully
described in the psychological basis of language teaching professional.
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Summary

The article shows the practical application of educational opportunities of Kazakh folk games in the
educational process in primary schools.
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Summary

Mind maps allow a scheme to collect and drawing on one sheet and all the information can be used
in presentations, lectures, preparation of a scientific paper, structuring information, design, planning.
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Summary

Actuality importance and meaningfulness of research of the state of home criminal oath trial is
undoubted and, what be more, yet will demand a long-term analysis.

It is necessary to mark that there were two basic models of court of jurors in world legal practice –
European (continental) and anglo-american (classic).
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 1.  ( )*

 
 , % , % 

2014/12 2013/12 2014/12 2013/12 2014/12 2013/12 
 912,0 863,8 105,6 48,2 100,0 100,0 

 271,4 271,5 100,0 -0,1 29,8 31,4 
 175,4 153,6 114,2 21,8 19,2 17,8 

 64,8 65,3 99,3 -0,4 7,1 7,6 
 62,1 54,8 113,2 7,2 6,8 6,3 

 46,3 38,8 119,4 7,5 5,1 4,5 
 38,9 36,3 107,1 2,6 4,3 4,2 

 38,7 44,4 87,2 -5,7 4,2 5,1 
 38,0 32,8 115,8 5,2 4,2 3,8 

 30,8 30,4 101,2 0,4 3,4 3,5 
 26,3 23,2 113,1 3,0 2,9 2,7 

 25,2 23,4 107,7 1,8 2,8 2,7 
 23,3 20,3 115,0 3,1 2,6 2,3 

 18,6 19,4 95,9 -0,8 2,0 2,2 
 18,1 16,6 108,7 1,4 2,0 1,9 

 17,8 17,4 102,6 0,5 2,0 2,0 
 16,3 15,6 104,7 0,7 1,8 1,8 

              *  [4]

 1, , -
-

 10,9%.  2014
 1%,  10,3%.

. 1 –  (%)*
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 (

) – 

14,99%. 
 AsiaCreditBank – 12,7%, 
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.
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 – 15,15%. 
 – 15,44%. 

30 , 
14,6% ,  –  14,89%. 

 20 -

 15,44% -
 263,4 . ,

 – 237 .  (

). 
-

 2013  110 .
,  – 162,6  141,5

. , .
-

 326,6% (20 
 –  + 65,3 

). -

 216% (43,2 ). 
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 – -
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 2.  20 *
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 20  

   
 ( ) 240 360 240 360 

  
 ) 20 20 20 20 

 
,  % 15,44 14,89 15,44 14,89 

 
 

 ( . ) 
263,4 237,0 334,77 299,93 

 
 

 ( . ) 
263,4 237,0 90,3 60,04 

 % 216,0 326,6 155,0 224,0 
 

) 43,2 65,3 31 44,8 

: 
 

 ( ) 
63,2 85,3 51 64,8 

                     *  [4]
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3. htt://kapital.kz/
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Summary

This article has shown t he current state of the mortgage market in Kazakhstan and there is has
been noted problems and their solutions.
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1.  2- . – 2  T. I. – M., 1977. – . 787.
2.  ( , . . .

 07.03.2014).
3. . . – .: ,

2006. – . 593.
4. . . , , . – .:

 « », 2012. – . 8.
5. . . – .: , 2013. – . 5.
6. . : . – .: , 2013.

– . 25.
7. ., ., . -

. – .: , 2012. – . 200.

. -
.

Summary

Recently, one of the main ways of raising funds in the economy was the leasing activity. However,
a stronger formation of the institution and involvement in these relations more and more participants
need a clear mechanism for implementation of the regulatory framework.
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4. Magill John H.  Credit unions: a formal-sector alternative for financing microenterprise
development, in Maria Otero and Elisabeth Rhyne, editors, The New World of Microenterprise Finance:
Building Healthy Financial Institutions for the Poor (West Hartford, CT: Kumarian Press, 1994).
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Summary

The article deals with the problems in the financial market of the Republic of Tajikistan in connection
with new manifestations of the new wave of the financial crisis in Russia and in a number of countries
of Central Asia. Particular attention is given to effective mechanisms to overcome the crisis in the eco-
nomy related to the reduction of unemployment, balancing the level of economic and social development.
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Summary

In this article considered the mechanism of Islamic finance in the Republic of Kazakhstan. They
analyzed the range of financial services. Indentify problems of Islamic finance in the Republic of
Kazakhstan.
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Summary

The article analyses the taxation problems in the sphere of innovative business in Republic of Ka-
zakhstan, including the analysis of the innovation-active enterprises, recommendations for  innovative
business support by using new methods of the taxation and foreign countries experience in this field.
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 // . – 2010. – 7 (104). – . 66-68.
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www.kazpravda.kz/
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Summary

The scientific article is devoted to consideration of stages of formation and development of the state
audit in the world. The considerable attention is paid to essence of the state audit as forms of independent
control, and also the principles and a role of the state audit in development of economy of the Republic
of Kazakhstan are stated.



128

, 
, 2

01
6.

 –
 

1.
 33.336.747.5
. , ., 

. . ,  

                  

,

.

: , , ,
.

,            /

-
-
.

, -

-
, 

, 
.

-

VIS  (Gold VISA, VIS  Classic, VISA Busi-
ness, VIS  Electron) -

, .
 2014 -

 28  (80% 
)  « » 

 ( -
) -

-
.

, -
-
-
-

. -

. , 
-

-
 ( ).

-

. 
2014 . 

 4 ,  7.
-

, 
, 
. 

, -
, 

, 
.

2014 , 

 (4,4%), 
17,3 ,  13,1 -

, 3,1  –  1,1 -
-

.
-

. -

 3  2014 
6,1%,  2008 -

 10% .



129

, 
, 2

01
6.

 –
 

1.

  ,      

, -
, 

 ( -
) 

.  2014 -
 12,5%, 

 2013 
(14,5%).  17,3

-
 7 . -

-
, 

2014  39,8%,  2013 
 42,4%.

, 
 – -

,
-
-

, -
 (  PIN- , 

). 

-
-

. 
-

, -
.

-
-
-

 POS- , 
. 

 1000  10 POS- -
,  – 8,  – 3.

:  – 26, -
 – 24,  – 21,  – 15.

 2014
 (

)  POS- , -
, -

-
 (

) ( . 1).

. 1 – *
*  [6]

-
, 

 2014 -
 515 .  (90% 

),
 POS-

97 . .
 2014 -



130

, 
, 2

01
6.

 –
 

1.
,            /

-

). -
-
-

, , 
, 

.
-

-
,   2014  2,7%, 

241 . -
, -

 – 58 -
.  POS-

 – 2 . 
 POS- -

 8 -
 ( .1).

 1. , 
 2014 

*

 
 

   
 

  
. .) 

 
) 

  
. .) 

 
) 

     17 370,9 185 689,9 169 248,6 5 694 807,5 
 %            31,1          22,6 96,8 85,2 

POS-      29 681,1 570 131,6 5 623,6 986 493,2 
 %            53,1          69,3 3,2 14,8 

       7 466,0   37 395,8 – – 
 %            13,4            4,5 – – 

           220,1        214,5 – – 
 % 0,4              0,03 – – 

 1 181,5   29 389,9 – – 
 % 2,1            3,6 – – 

: 55  919,6 822 821,6 174 872,2 6 681 300,6 
            *  [6]

-
 POS- -

. -
, 

, 
. 

, 
-

, 
. 

,  
-

. -

,
 ( ) -

.
, -

 POS-
, 

-
 POS-

(mPOS), 
, -

, , -
 (

).
, 



131

, 
, 2

01
6.

 –
 

1.

  ,      

-
-

, -
 – 

,
-

, -
.

-
 POS-

.

. -

2013 
1976 . -

. 
, -

, , -

 3G  4G, -
, -

-
. 

-
, -

. -
-

-
. 

-
-

, -
, . 

 2014  2013 -

 (  5,8   2,5% -
 13,4  4,5%, ), 

 (  36,3  24,8% -
 31,1  22,6%, ).

, -
-
.
-

, 
-

.

2014  – 
. 

-
-

-
 ( . 2).

 2. 
,  % *

 2010 2011 2012 2013 2014 

  25,4 20,4 33,9 31,3 19,7 
 13,3 12,8 17,2 9,9 9,3 

  34,9 42,2 31,6 19,8 7,3 
 25,2 28,2 27,4 17,2 20,1 

      *  [6]

 2014  « » 

379,4  132 322,2 .

-
 « -

», , ,



132

, 
, 2

01
6.

 –
 

1.
,            /

, 
, -

, 
, 

.

 3. *

                                                                                             ( . )

 

2013  2014  
 

 %/ ) . 
 

 %  
 
 

. 
 

 %  
 
 

 
 

 129 639,8    37,3 136 486,9 36,0 5,3 
 117 571,1    93,7 124 265,3 93,9 5,7 

 
-

 

 2 559,8     0,7 2 082,7 0,5 -18,6 

 6,9       0,01 13,3 0,01 92,4 

 
 

 96,7       0,03 130,2 0,03 34,6 
 85,1       0,07 108,5 0,08 27,5 

 
 

 215 076,3   61,9 240 691,0 63,4 11,9 
 6 537,3     5,2 7 734,7 5,8 18,3 

 
 

 30,9       0,01 13,4 0,004 -56,6 
 1 315,2     1,0 200,4 0,2 -84,8 

 
 347 403,6   100 379 404,2 100 9,2 

 125 515,6   100 132 322,2 100 5,4 
      *  [6]

 « », 
 « -

» . 

-
.

-
-

 (36,0% 
93,9% -

) 
 (63,4  5,8%, ).

 2014  910,5 .
. 

-

 (
 2014  – 32,1 . )

. 3).
, -

-
-
-

.

-
-

. , -
 1-3  2014 

57,9%  19,8% , 
 – 72,0  25,9%, .



133

, 
, 2

01
6.

 –
 

1.

 

 
 

, 
 

 2014  

 
 

,   
  

 2014  
 
 

 

POS-
  -

 

 -
- 
 

 4 656 2 384 1 8 
 3 395 1 750 2 11 
 7 1 626 5 553 1 4 

 2 255 1 120 3 15 
 3 460 1 922 1 10 

 4 1 243 3 391 1 7 
 3 354 1 869 2 11 

                2 317 1 795 2 12 
 3 286 2 382 6 9 

 3 1 076 2 462 2 8 
 2 342 1 221 3 13 

                  2 288 1 412 2 11 
 3 428 2 056 1 8 
 5 1 167 4 719 1 5 

                     1 77 823 16 21 
                     2 115 916 9 21 

 3 310 1 892 3 10 

  ,      

-
 2014 -

. -
, , -

-
 ( . 4).

 4. *

  *  [6]

POS- -
, -

,
-

.

-
-

. -
, -

-

-
.

 2014 
240 .

-
-

 –  
.
-

 34,7 
 202,6 . 

 3 -
 18,7%.



134

, 
, 2

01
6.

 –
 

1.

-
-

, -
 16,8 , 

 6 . 
5  2,3 , 

 –  1,8 .  2014 -

 240,7 -
 7,7 .

 2 -
,  POS-

,  2,6 . 

 POS-
 89,4%,  –  30%.

 2014  POS- -
 29,7 
 570 

. 
-
,
-

 POS- .
-
-

. 
8 ,

 6 
. -

. 

2014 
 8,7 

 21,5 . -
-

.

-

-
. 

.

. 
-

, -
-

 (  3 ), -
. -

-
-

. 
, 

.

-
-

, -
-

, .

,            /

1.  50% 
2014  // . – 2015, 18 . – 6(584).

2. Visa ,  SWIFT? // .
– 2015. – 5 (216).

3. . 
2017   //  . – 2015, 13 .

4. .  :
, , // . – 2010. – 1-2 (112).



135

, 
, 2

01
6.

 –
 

1.

, 
  

.

Summary

This article examines the problem of the creation of national payment systems, analyze the current
state of the market for retail payment services of Kazakhstan and the tendencies of development of
retail payment services.
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Summary

In this article the main aspects of activity of the public and non-state institutions in social and peda-
gogical work with children – orphans and children, leftovers without care of parents are considered.
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Summary

The paper identified the training and educational opportunities of Kazakh folk games, shows practical
applications in the educational process.
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Summary

The article considers different approaches to understanding social work in an international context.
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