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ASSESSMENT  OF  THE  PUBLIC  ADMINISTRATION  OF  E-COMMERCE  DEVELOPMENT
IN  THE  REPUBLIC  OF  KAZAKHSTAN

Annotation

The aim of the study is to assess the state administration of e-commerce development in the Re-
public of Kazakhstan. The development of e-commerce is causing inevitable structural changes in the
economy. The complexity of regulating the digital environment lies mainly in its instability, constant
development and change. For the first time, legal relations related to the exercise of rights in the digital
space, the use of digital data and technologies are becoming the subject of regulation. In the opinion of
many lawyers studying this area, the methods of legal regulation should be updated accordingly. The
scientific significance of the study is substantiated by an analysis of the development of the e-commerce
market in the Republic of Kazakhstan. The practical significance of the research is substantiated by the
possibility of using research materials to assess the state management of e-commerce in the Republic of
Kazakhstan. The study was carried out within the framework of available information from international,
state and public organizations, as well as scientific and practical publications in leading periodicals and
the Internet. The research was carried out using analytical, comparative and evaluative methods, based
on statistical data, on which appropriate conclusions were made and recommendations were made.


