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Annotation

The article discusses the state and promising directions of development of small and medium-
sized businesses in the Republic of Kazakhstan. The prerequisites for the development of small and
medium-sized businesses in Kazakhstan are defined. The analysis of the dynamics of the main indicators
of small and medium-sized businesses is carried out. The irrationality of the branch structure of small
and medium-sized businesses is revealed. As a result of the systematic work of the country’s leadership
to improve the business climate and develop entrepreneurship, Kazakhstan’s position in the Doing
Business rating has improved. The analysis of the program «Business Roadmap 2020», implemented
in Kazakhstan in order to promote the development of entrepreneurship. This Program provides state
support to small and medium-sized businesses in the following areas: support for new business initiatives;
industry support for entrepreneurs; reduction of currency risks; non-financial measures. The drawback
of the «business Roadmap 2020» Program itself and its implementation practices can be attributed to
the limited number of trained entrepreneurs and the low level of consumer support for domestic
manufacturers. As a result of the analysis of the current state of small and medium-sized businesses,
the following promising areas of its development were identified: increasing competence; increasing
the share of Kazakhstani content in procurement; cooperation in the field of small business; dialogue
between the state and the business community.
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FOREIGN EXPERIENCE IN THE DEVELOPMENT OF SOCIAL ENTREPRENEURSHIP
AND THE POSSIBILITY OF ITS APPLICATION IN KAZAKHSTAN

Annotation

The article analyzes the experience of developing social entrepreneurship abroad and the pos-
sibilities of its application in our country.  During a crisis, the need to mobilize all available resources
grows, and entrepreneurship becomes one of the main sources of socio-economic stability.  Thus, the
article notes the growth of theoretical and applied aspects of the formation and implementation of the
concept of social entrepreneurship in the world economy.  In addition, the main features of social
entrepreneurship were presented.  Thus, based on the generalization of foreign experience, the leading
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forms of organization and implementation of social entrepreneurship are identified.  In particular, non-
profit non-governmental organizations, businesses with a social mission, social cooperatives, as well
as the priorities and main directions of modern development.  The basics and features of state support
for social entrepreneurship in the countries of the world are studied.  Based on the information received,
the authors of the article made conclusions about the development of social entrepreneurship in
Kazakhstan, including the concept of effective support measures.  According to the collected data, the
authors of the article presented their proposals for the development of social entrepreneurship in
Kazakhstan, taking into account and applying the best world practices.  When writing the article, I
worked with various databases of scientific journals and articles in the field of research in the field of
business and management.


