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Summary

In the article was analyzed the current state of innovation development of Kazakhstan’s economy, namely the
dynamic change in the volume of innovative products, the level of innovation activity of enterprises, expenditure
on technological innovation, patent activity and others. So, there is given the innovative assessment for economy’s
development, also identified the causes constraining the innovation activity of enterprises and industry as a whole.
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Summary

The article highlights the factors which are affecting to the economic development of Kazakhstan in connection
with membership in the Customs Union and the Common Economic Space.
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Summary

In article features of management of a manpower are considered. The human capital as a factor of ensuring
competitiveness of economy is described.
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Summary

This paper considers the problems of integration and cooperation as a condition for the creation of a new
model of interaction in the new geopolitical situation.
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Summary

In the article in theory essence of foreign trade is grounded and opens up in the conditions of globalization of
world economy, authorial determination of concept «Foreign trade» is presented, the methods of government
control of foreign trade are reflected.
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1. .  / . , . , . . – .: , 2001. – 344 .
2. . : , , . – .: -

, 2003. – 568 .
3. . . – : , 2002. – 744 .
4. . . – .: , 2008. – 384 .
5. . . – .: , 2003. – 366 .

-
. -

. -
, .

Summary

In this article, was conducted a comprehensive analysis of strategic factors that influence on development of
the tourism in country. The main factor positively influencing on the development of this business is the economic
growth and formation of the tourist cluster. For increasing of recognition it is necessary not only actively promote
a tourism brand, but also to create attractive directions.
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3.  / . .  2008-2014 .
4. . .  2008-2014 .
5. . . 2008-2013 ..
6.  // www.nbrb.by.
7.  // www.cbr.ru.
8.  // www.eurasiancommission.org.

 ( -
 ( ) .

Summary

The article considers some aspects of the statistical analysis of macroeconomic indicators (REER index and
the broad money / GDP) of the three EEA member countries based on the calculation of confidence intervals in or-
der to identify macroeconomic imbalances.
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Summary

In the article of  an estimation is given to the actual state oil and gas, petrochemical, -
, machine-building to industries, , agroindustrial complex, to light industry as

traditional factors of industrially-innovative development of today’s economy. At the same time, directions of
further height of economy of the adopted sectors that is grounded by the factors of industrially-innovative deve-
lopment    of national economy are considered.
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Summary

The article considers the status of small and medium-sized businesses in the Republic of Kazakhstan and the
rationale for the transition to a new qualitative stage of its development. Innovative breakthrough in Kazakhstan on
the basis of the technological revolution is possible only through co-operation, integration and clustering of big
business with small and medium-sized businesses.
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Summary

Design Management is a business discipline that uses project management, design, strategy, and supply
chain techniques to control a creative process, support a culture of creativity, and build a structure and organization
for design. The objective of design management is to develop and maintain a business environment in which an or-
ganization can achieve its strategic and mission goals through design, and by establishing and managing an effi-
cient and effective system.
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2. . : . – , 2012.
3. . : . – : , 2010.
4. . : . – , 2009 / -

 (www.kazneb.kz).
5. www.shygys.stat.kz

  .
, , 

.   -
  ,   -

.

Summary

The questions  of forming and direction of development of demographic politics of Republic of Kazakhstan
are considered in the article. The basic making forming of demographic politics, her aim and tasks, place and role in
development of economy is expounded. In the article the basic stages and directions of realization of demographic
politics of country open  up in accordance with the decision of basic tasks  of social politics, and also the necessity
of presence of such politics is grounded from the point of view of government control of economy.
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,  ,  

 ( . 1).
-

, 
, .

 – 
? , 

 [4,5].
, -

, -
-

 2030 . [6].

 1 –
,*

 2007 2012 2013 
  
 1136 956 923 

 27 32 31 
 35 38 38 

                                                  * , ,  [1,2,3]

, .

, 
, 

 6 , -
 –  12,  20 – 

-
 ( . 2).

 2  – ,*

   
  01.03.2014 

1.  1000  2000 . 6 
2.  500  1000 . 4 
4. From 200 to 500 bln KZT 8 
4. From 45 to 200 bln KZT 12 
5. From 5 to 25 bln KZT 8 

                                            *  [1]

,  8 
, . 

 5  25 ., .  200 
, .

, .
, 

Bazel-III, -
-

. 
 c 2019 . -

 10 -

 100 .  , 
 – -

 HSBC, 
, , ip  Forte .

-
.
-

 46%  57% -
 [7]. 

, 
.  ,  

 2020 . .
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,
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-
, .
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-

. -
-

, -
 3 

,
. -

, -

, 

2030 . , 
-

, -
 [6].

 -
.  1  

2013 .   – ,
, . 

, -
-

 8  ,   –  45  -
 – 68- .

-
, 

, , -
. 

 ( . 3).
 

 

 
 

.  1  –  2013  .,*
:  [8]

 3  2 ,
-

, . -

 2008-2011 . -
 98,4 .  86,3 

 105,8   149,3 . .
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 3  – , %,*

 2009 2010 2011 2012 
 67,9 55,2 46,5 47,4 

   75,8 74,8 76,3 79,4 
 60,6 77,5 94,6 60,9 

                                     * , ,  [1,2,3]

 2011 . (94,6%) -
 (46,5%).

 
 
 
 
 

 

.  2  – ,*
, ,  [1,2,3]

, -
, -

.

-
, -

 ( . 4 . 3).

 4  –
. ),*

 2008 2009 2010 2011 2012 
 98,4 77,9 81,6 86,3 92,3 

 987 980 1,107 1,296 1,620 
 28,8 29,1 42,5 30,9 37,5 

                                      *  [9]
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. 3 –

-
 – -

, 
 ( . 5 . 4).

 5 – , %,*

 2009 2010 2011 2012 
 48,8 41,5 37,9 39,8 

 41,5 40,2 42,6 44,4 
 48,3 56,5 57,4 38,3 

                                                   *   : [9]

 5  4,

 2011 . -
 57,4%,  –  (37,9%).

-

, 
. -

, 
, -
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.  4  – , %

: -
,
-

 ( . 6 . 5).

 6 –  . ),*

 2009 2010 2011 2012 
 56,0 61,4 70,4 77,4 

 537 594 724 907 
 23,2 30,9 18,8 23,6 

                                               *  [1-3]

 

 

.  5  –
. )
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,  ,  

  -
. -

, -
 7  6.

 7 –
, %),*

 2010 2011 2012 2013 
 59,5 62,5 64,6 64,6 

 53,7 56,0 68,7 70,6 
 72,8 60,7 68,6 71,7 

                                       *  [1-3]

 

 

. 6 – , , 

-
-

, 
. -

-
, -

-
. , -

.
,

., 
-

.
, , -

-
, 

-
  .

-
. 

-
-

. -
.

. 
-

. 
, 

 40%, -
 32,4, 

 – 38,3,  – 34,6% ( . 7).
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.  7  –  (%)

 ( . 8 . 8).

. 8 –

 8 –
 . ),*

 2009 2010 2011 2012 
 37,1 42,4 48,7 51,7 

 385 467 630 781 
 11,2 13,8 11,3 16,1 

                                               *  [1-3]
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,  ,  

 – -
.

, -
 – -

, .

-
 ( . 9).

 9 –
 (%),*

 2010 2011 2012 2013 
 63,7 67,7 71,9 73,6 

 61,2 62,6 60,8 60,8 
 36,1 67,7 51,3 48,8 

                                                  * : [1-3]

 – -
. 

-
, 

-
. 

, 
-

. 
, -

:
– ;
– , -

 ( , );
– , -

.

. -
, -

. -

, . -
. -

-
 5 . (  1 

2012 .), 
 27 . .  [10]. 

,
-

, 

700 000 . (  19 000 USD – -
 26.08.2014). 

, 

-
 « -

 ( -
) »  8  2008 .

369–  [11]. , -
, 

. , 
 100 . . 

,  –  15 
20 . . 

, , ,
. 

-
, 

.
. -

, 
, -

,
:

1. -
:

– -
, -

, -
;

– 
;
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-

-
-
-

. -
-

, , -
, 

-
, -

. -

,

-

-
. -

-
, -

-

.

,  ,  

1. // : http:nationalbank.kz.
2.  // : http: //www.cbr.ru/

statistics/.
3. // : http://

www.nbrb.by/publications/bulletin/.
4. . . ,  « »// -

: http://rus.azattyq.mobi/a/obiedinenie-kazakhstanskih-bankov/25360737.html.
5.  // 

 25.11.2011 . – : http://www.halykbank.kz/ru/press-center/media-
publications/2011/2697.

6.  2030 . – . 27 
2014 . 954. – : http://base.spinform.ru/show_doc.fwx?rgn=70018.

7. http://fin.zakon.kz/4608692-v-kazakhstane-posle-slijanija.htm).
8. http://www.worldbank.org/en/news/feature/2002/04/06/kazakhstan-joint-economic-research-

program.
9. http://www.helgilibrary.com/indicators/index/bank-assets-as-of-gdp.
10.  « , 

»  7  2006 . – 169-III . : http:
nationalbank.kz.

 11.  «    ( -
) »  8   2008 . –  369-W. – : http: //infobank.by/1497/

default.aspx.
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Summary

The article examines the state of banking activities in Kazakhstan, Russia and the Republic of Belarus as
countries with similar levels of economic development. The statistical materials of the countries illustrate common
problems and trends, as well as existing opportunities and measures on development of banks.  Here was assessed
the current state of banking systems in member countries of Eurasian Economic Union and made conclusions
about the role of banks in the economy. Emphasis was placed on issues related to the credit and deposit operations
of banks. In addition, a number of proposals were substantiated aimed at improving banking activity.
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,  ,  

– -
 [1].

, -
-
-

  -
. 

-
. ,

-
-

,  – -

-
.

, -

-
 – 203,5 .  2012 . (50 

 2013-2014).  2013 . 
 220,3 . . -

.   2013  .  
 12 933 . .

. 1 – ,*
, 2014 . [2]

-
-

, -
-

. , , 

, 
-
-

. -
, , , -

, 
 8% ( . 1).

, 
-

, 
-

, 
-
-

. -
, -

 (  42
 IMD).

-
, -

-

.  2008-2012 . 

 6,5%.
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,  ,  

 1  –
 2008-2012 ., %,*

 
 2008 2009 2010 2011 2012 

, ,  
,  5,3 6,2 4,5 5,0 4,3 

 32,2 30,6 32,9 31,6 30,8 
  8,1 7,9 7,7 6,6 6,3 

  
   1,6 1,9 0,9 1,2 1,2 

 2,8 3,2 3,2 3,2 3,1 
 1,5 1,9 1,7 1,7 1,7 

                                   *

,
-

, . -
-

, -
-
.

 2, -
-

 71%, 

.
-

, 
 50% , 

. 
 25-30 %

 ( .  2).

 2  –
 2008-2012 ., .,*

-
 

 
2008 2009 2010 2011 2012 

-
, , -

 
4156,9 4593,0 1033,9 1117,5 1276,7 

 101238,5 111769,9 204846,8 204418,7 233603,9 
  26505,9 28756,8 7686,0 5497,0 6293,6 

 633,7 597,6 1050,2 1048,5 1198,2 
 
 
 

413,2 736,3 82,5 813,6 929,7 

  241986,6 261183,4 262316,8 262531,7 300748,7 
.  

 
 

 

54,9 55,9 81,8 81,0 80,9 

                        *
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 – 17 . .  (

 51%),  -
 –  15 . . (

 33%), -
 – 14 . . ( -

 42%), , , ,
 11-12 .

. (  40; 45;
46,5%  47%, ). - 

 
 
 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
  

 

 -
 
 

 
 

,   
 

 

 
,  

 

 
,  

,  

 600 ., 
 22%,  –  500 . (

 16%).  -
-

, , 

, -
 30% , , -

,  [3].

 ( . 2).

-
 80-90- .
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,*

XX . 
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. [4].
, -

-

-
.

1.  2014 – 2018 .
2. . –2014.
3. . -

 // . . .- . , 
. – 2011. – . 1.

4. .  // -
. –2009.  – 1. –  . 31-37.

. ,  
. -

.

Summary

This article describes the problems and peculiarities of the tax administration in the present conditions of the
Republic of Kazakhstan. The calculation of the share of GDP spent on socially important sector of the economy,
taxes on production in value added over the years. Suggestions were given to improve tax administration in socially
important areas of the economy of Kazakhstan.

 336.22:334.722 (574)
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,  50-70% -
. 

 50  70%. 

, -
.
-

-
. -

 1,5 , 
 –  – 800

.  ,  -
 2- . 

. -
-

-
,
-

. 
-
-

 ( )  350 .
,  80% 

. 
, 

, 
 8 

. 

. -
-

20 .  [1].
-
-

, -

. 
-

, 

 2  2014 .  1  2015 . 

.  
-

. 
-

 (2009 .) -

.
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-2050»: 
»,  –

. , -
-
:

, 
.

. 
: 

» [2].

, -
-

. 
-

, -
.  2012 . -

 (  – ) 
 (  –

)  16 
 10,2 . 

, , -
, 

936,3 . 
 2011 ., 6,2 . , .

, 
, 

, 
. 

 1 707,8 , 
 « »  341,6

,  22,7% 
. 

,  ,  
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1. 94%  //  Kapital.kz
 21  2013 .
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3. www.salyk.gov.kz
4. ., . 

// -
. – , 2010.

5. www.mk.ru
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Summary

In this article the author describes the main ways of tax administration improvement, in particular VAT admi-
nistration. The author also studies improvement of tax services’ quality, prevention of tax evasion and measures of
liability to unscrupulous taxpayers.

 33 6.1(574)(075.8)
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, 
 (  – ), %;

– , -

, %;
– , 

-
 ( . 

), ;
 – -

-
: -
, ;

– 
, % .

, :
– :  (

1 . ), -
 (  100 . -

),  (
100 . 

);

 – 

, ;
 – -

, %;
–  -

 10000 ;
 – -

, ;
– 

-
, ;

– -

;
 – 

-
, %;

– -
, % .

,  ,  

1. ., .   .
, 2- ., . – .: , 2010. –  35.

2. . . : -
. – 2011. – 4.  27-38.

3. . 
» // : , , » // -

. – : , 2012.

.   
.

Summary

The use of criteria of efficiency of spending is a crucial component of the performance audit. It is planned that
a performance audit in the coming years will be a critical component of public audit.
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: , , , ,  EBIT, EBITDA.

, -
 ( ) 
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 « »
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-
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-
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 ( ,
),

 ( ),
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,  FIFO
 (first in first out – -
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. -
,
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-

 ( )
, 

, -

 EBITDA, EBIT -
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Interest, Taxes, Depreciation and Amortization) –

, 

 2 -
: depreciation – 

, amortization – 
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, EBITDA -
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-
 [1].

, 
, :

EBIT =  +
                                      (1)

EBIT -

 (
 + ).

           EBITDA = EBIT +        (2)

2- -

, 
;
-

, -

. -
-
-

, 
-

.
 1-

 ( ),

-
.

1- . , 

    (+, –) 
1.   1000 1000 – 
2.   600 450 –150 
3.  (1-2) 400 550 +150 
4.  100 100 – 
5.  ( , 

) 200 200 – 

6.  (3+4–5) 300 450 +150 
7.  ( ) – – – 
8. EBIT (6+7) 300 450 +150 
9.  1500 1500 – 
10.   , % 20 10 –10 
11.  

  300 150 –150 

12. EBITDA (8+11)  600 600 – 
 

-
, . -

-

» , -

.
EBITDA , -

, -
    .

 – -
-

,   
-

. -
, . 

-
, -

,
  , « »,

-
. -

 ( -
-
-
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). EBITDA 

. -
 300 -

, 
) 600 

; 
-

 (300 ) 
, -
. , -

-
 –   , -

-
.

, -

, 
,   , 

-
 (

) , 
 EBITDA 

.
, EBITDA -

-
: , -

, 
, -

; 
-

, -

.
-

 EBITDA , 
-

, ,
. -

-
, 

, -
.  ,  EBITDA -

-
.

EBITDA 1980 -

) -

. 
, 

-
-

. -
 EBITDA  20 

-
 ( ), 

-
. -

: EBITDA -

, 

. 
, EBITDA -

-
 ( ) 

.
-

, 
 EBITDA -

, 
. -

-
-

, -
-
-

, -
 EBITDA .

 EBITDA -
 « »
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.

EBITDA -
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, 
. -

 500 

 (

    



87

, 
, 2

01
4.

 -
 

3.

; -
) .  2013 . -

 EBITDA -
 « » -

 (63,2 .); -
 – Petrochina, ExxonMobil  Apple;

 « » 5  [2].
-
-
-

, , -

.
EBITDA  (EBITDA/

) -
,

 / ,  / -

    

-

.
 « » -

»  2012-2022
. 

-
, 

 3 -
: -

 (ROE), EBITDA -
 (EBITDA margin) .

-
 50  « -

» » -
 (2- ).

2- .
, 2011 

 »  CNPC Sinopec Repsol OMV TNK- 
BP 

- 
 

ROE,% 12,5 7,5 13,7 6,9 9,0 35,5 19,9 
EBITDA 
margin,% 15,7 8,8 6,9 14,2 12,4 24,5 20,7 

*, 
 31,5 34,9 154,7 261,9 167,6 192,0 99,8 

, 
  602  3 324 2 810 

                *1  2011 .  146,6 

»  2022 -

: ROE – 15% , EBITDA
margin – 18%  [3].

, EBITDA 
, -
. 

-

, -
, 

-
 3- .

EBITDA , -
-

. .

 EBITDA -
 EBIT  
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).
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.
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1. .  EBITDA / . -
, .  // . – 2012. – 2. – . 151-153.
2. « »  EBITDA [ ]. – URL: – http://

www.gazprom.ru/press/reports/2014/first-place/
3. « » »  2012-2022 . : -

 14.09.2012 . 1202 .

Summary

The article is devoted to the application of EBITDA in the analysis of financial results of the company. Descri-
bes the essence and value of this indicator shows the calculation algorithms. Special attention is paid to the advan-
tages and disadvantages of EBITDA, recommendations for use of this indicator.
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 90- .  [3, 6].
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2013 . 
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(http://www.cbr.ru/publ/?PrtId=god) 
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(http://www.nationalbank.kz) 

  
 

EY 
 & ) 
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Deloitte 
 

(http://www.federalreserve.gov/publication
s/annual-report/default.htm) 
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1. . 
 // . –

2014. – 36(330).  – . 26-36.
2. . 

 « ») // . – ., 2013.
– 3. – . 7-15.

3. .  – . – .: , 2011.
4. . . . http://iph.ras.ru/

elib/2031.html
5. http://izvestia.ru/news/570670 –  « »
6. http://eafedorov.ru/ – .

. 
, 

PR . -
,   

.

Summary

The audit of financial statements has many faces. Presenting itself as a democratic institution of independent
financial control, it is, in fact, is a PR element of investment marketing, when conducted at the household level, and
tools total monitoring, when carried out in relation to the activities the key players of national economies in a globa-
lizing world. Was proposed to recognize the audit strictly voluntary democratic tool forming the investment attracti-
veness of a purely private entrepreneurial structures that claim to publicity.



95

, 
, 2

01
4.

 -
 

3.

    

  334.72 (336.7)

. , ., 
. , ., 

          ( )
  

      
-

, , ,
. , ,

.

:  ( ), , ,
  .

-

, 
, :

, 
 ERP- , -

. 
  -

   – -
.  ( . out-

sourcing: outer-source-using) – -
 « »

 « »[1]. -
, , 

 90- .  XX .  
. 

. -
, 

 – -
  

-
-

,
, , 

.   -
, 

-
, -

, , -

-
.   « », -

, –  «in-sourcing» -

, 
. C ,

-
. , -

-
-

. , 
-

 ( ) 
, 

-

. -
, , -

, , -
, 

-

.  

-
 ( . Shared Service Cen-

ter), , 
-

. ,
-

, 



96

, 
, 2

01
4.

 -
 

3.
.  ( -

) -
-

. 

. -
 –  ,  -

. , -

.
-

, -
-

, 
.

-
, -

,

 [2].
, -

:
–   ;
–   -

  ;
– ;
– 

;
–   ;
– -

;
–   -

;
–     

.
  -

. -
   – -

, 
.

-
,    5 

:

–  ( -
);

–  ( -
);

–  (
-

);
–  ( -

-
);

–  ( -
).

,  –
,
-

 – . -
, 

.

, 
:

?»;
-

?»;
?»;

, -
?».

,   -
, -

. -
, -

 – 
, -

.
-

 ( , -
, 

, , -
).

,   
: -

-

-
. -

    



97

, 
, 2

01
4.

 -
 

3.

, 
, , 

. -
-

.
:

– , -
;

– 
;

– 
;

– ;
–   -

  .
:

– ,
-

;
– -

;
– , -

;
– , -

.
:

– -
;

– -
;

– -

;
– .

: -
, -

,

.  ,  -
, -

, 
 [3].

-
 – 

». -
-

, -
.

 « » -

-
, -

,
-
-

, -
, .

-
-

, 
, -

, 
. , 

-
, -

 – 
, , .

-
, -

-
 – . 

  
 – -

-
. -

-
, 

, 
.

  :
1) -

.  
 « », 

  .
-

, 

. -

. -

;
2)   -

.

    



98

, 
, 2

01
4.

 -
 

3.

, , 
    .

;
3) , -

-
 ( -

) 
, 

».

    
  , 

: -
-
,

. 
-

, -
. -

: , -
. ,

-
.

, 
-
-

. -
: -

-

, 
-

. , -

. -
-

 – 
-

: , 

, -
.

 – -
, 

-

 – .  –
, 

.
-

, 
, -

-
. , -

, -
, -
. -

  -
-

.

    

1.  A.A.  / A.A.  // -
. – 2008. – 5. – . 5-8.

2. . .  / . : . 
. C.B.  / . . . . – .: , 2003. – 271 .
3. . :  / . : . . / [ .

A.A. .]. – .: , 1997. – 800 .

 – , -
.  – 

.
, 

, . -
, , .



99

, 
, 2

01
4.

 -
 

3.

    

 – 
.

Summary

GCS is created and transparency and quality of the account increases, overall performance of accounting divi-
sions grows, the service principles of work with the customer are unified. Besides, the probability of distortion of
data decreases, their reliability increases, the system internal the control improves. One of the important directions
of optimization of functioning of GCS is  conducting parallel introduction of system of document flow between GCS
and the served structures.
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1.  26  2007 . 310-III «
» ( . . .  29.09.2014 .).

2. . . – .: ; , 2008.
3.  30  2000 . 109-II « -
» ( . . .  29.09.2014 .).
4.  12  2013 . 124 «
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Summary

The article analyzes various approaches to the evaluation of real estate objects in the Republic of Kazakhstan,
describes specificities of the real estate market in the countries with developing economy, and offers a model of
evaluation of real estate objects on the macroeconomic level.
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1. . . « -2050»  – 
»  // . – 2012, 15 .

2. . .  // . – 331.
3. . . « : 

» // . – 336.
4. . . -

 //  « , 
».  « ». – . 9-10 , 2009.

5. . . -
 // . . – 2009. – 4.

, 
.   , ,

.  « -2050» 
, . 

.

Summary

As experience of foreign countries modern education testifies, and training is based on scientific and
technological base of firms. The big accent to it is given by such camps as America, Japan, France. In strategy
“Kazakhstan – 2050” the President notes, need of development of the scientific and technical sphere of the market
economy focused on model. In this regard there is a need of creation of science and technology parks for the large
cities of RK and improvement of their interaction and communications.
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to do the books – ;
our  order   book  save  full  –  
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we must stick to/go by the book – 

;

I’ll take a leaf out of your book – 
;

 was brought to book for that – 
.
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, -
:

 – note;
 – memorandum;

 – report;
 – loveletter, billet-doux;

 – closed;
 – private meeting;

 – secret ballot;
 – in doors.
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. -
, 

, 
-

.

      

1. ., . 
. – .: -2001. – . 311.

2.  .   –  .
-2000.

3. ., . 70 . . (I  II ): -
 «EasyEnglish». – .: ,1998.

4. .  Internet  ELT/ . ./ , 2000.
5. .  / ./ ,

1999.

, 
  .

Summary

This article deals with the problem of intercultural communication in foreign language teaching at the new
position of linguistic geography, which augment the impact of cross-cultural communication for students to more
practical mastering a foreign language.
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Summary

In the article the special attention is spared to the questions of forming of individual human capital. Examined,
questions of variantness of education in institution of higher learning. Established, that the variantness of education
in institution of higher learning is modern technology of forming of human capital.
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Summary

The article suggests main approaches of forming multilingual personality within the higher educational univer-
sity, the condition of cognitive and communicative technology of forming multilingualism. To become a multilingual
personality it is necessary to plan carefully teaching process that provides both mastering the content of the
subject and mastering the target language within the given content.

 811.912.122+811.161.1+811.111

S.S. Nurkenova, andidate of Philological Sciences
KazUEFIT

POLYLINGUISM  AS  ONE  OF  PRIORITIES  OF  MODERN  EDUCATION:
CONDITIONS  AND  PROSPECTS

This article presents the information about polylingual education as  the foundation of the polycultural per-
son. Historically developed multinational, multiethnic and polycultural Kazakhstan society quite naturally reacts to
present calls, proclaiming an idea of polylinguism as one of the major social priorities. The aim is to show this fact
in Kazakh University of Economics, Finance and International Trade.

Keywords: multinational, polycultural, globalization,  polylingual education,  educational environment,
foreign  language.

Realities of the present stage of development
of the society, the language situation in Kazakh-
stan – multinational, with centuries-old history now
dictate the need of development of the basic metho-
dical principles and approaches to formation of the
sociable, communicative personality.

Today in the Kazakhstan society the policy of
polylinguism is directed on development of the Ka-
zakh, Russian and English languages by Kazakhstan
citizens Polylinguism doesn’t demand to forget the
native language, on the contrary, it puts the Kazakh
language on the first place.

In the Republic of Kazakhstan development
of language wealth is always treated with special
care and attention by the people of the state. Its
role in development of modern society is under-
stood by the Kazakhstan society. One of the first
accepted in sovereign Kazakhstan Law «About
Languages in the Republic of Kazakhstan» (of
11.07.1997)  declares all languages of the people
of Kazakhstan as national property, historical and

cultural heritage of the country. Questions of deve-
lopment of languages constantly are under control
and guardianship of the President of the Republic
of Kazakhstan N.A. Nazarbayev who in annual
messages to the people of Kazakhstan always tries
to focus attention on the development of education,
cultures, language skills. It is directly specified in
the Message of the President: «The people will be
wise in education of posterity, caring for their health,
education and outlook … will know equally well
the Kazakh, Russian and English languages … will
be  patriots  of the country, famous and dear around
the world».

Twenty three years of independent develop-
ment of Kazakhstan have passed, and it is possible
to sum up some results reached by the country.
One of significant successes of the country is foun-
dation of the developed unique model of peaceful
co-existence of a set of various ethnoses and cul-
tures. In Kazakhstan the unique experience of in-
teraction and mutual enrichment of national cultures
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is developed. The unique institute of cultural and
religious interaction – the Assembly of the People
of Kazakhstan which has, as we know, an oppor-
tunity directly to participate in legislative activity of
Parliament of RK is created. World congresses of
traditional religions are regularly carried out. Activity
of the Kazakhstan government and personally Pre-
sident Nazarbayev N.A. in the direction of strengthe-
ning of international and interfaith unity of the people
was highly appreciated by the world community.

«Kazakhstan is unique and strong by its multi-
nationality. On its land the unique polycultural space
was created. “…Polyculturality of Kazakhstan is
a progressive factor of development of the society.
The Euroasian roots of the people of Kazakhstan
allow to connect eastern, Asian, western, European
streams and to create a unique Kazakhstan model
of polycultural development» [1].

Polycultural education in Kazakhstan is one
of the main directions in the system of higher edu-
cation. Polyilinguism is capable to give students the
favorable environment providing a harmonious com-
bination of development of humanistic universal
qualities of the personality to possibility of full reali-
zation of his national, cultural and ethnic require-
ments.

Kazakhstan seeks to pass from bilinguism to
polylinguism. And it is quite natural.  English and
other foreign languages are not only means of com-
munication, but optimum channels of receiving
world knowledge. Studying of several languages
will promote more active integration of Kazakhstan
into economic and cultural spheres of the world
community.

The idea of polylingual education was for the
first time stated by the President of the country in
October, 2006 at Assembly of the people of Kazakh-
stan, in February, 2007 in the Message «New Ka-
zakhstan in the new world». A stage-by-stage imp-
lementation of the cultural project «Trinity of Lan-
guages in the Republic of Kazakhstan» accepted
at the state level in July, 2007 was offered. An es-
sence of this project is in that – each Kazakhstan
citizen  likes  an  idea  of  acquisition  of  three  lan-
guages, and the education system – school and
higher school – created for this purpose real
conditions. The ultimate goal of the project – to
promote break of economy of Kazakhstan, ensuring
its competitiveness and successful entry into world
space. It is known that only that state can succes-

sfully develop and harmoniously fit in in a row the
leading countries of the world who will manage to
create worthy conditions for acquisition of quality
and modern education for the citizens.

The knowledge of native, state, Russian and
foreign languages broadens horizons of the person,
promotes his all-round development, formation of
installation on tolerance and wide vision of the world».

Thus, polylinguism as the dominant of modern
society has historical roots and at the same time rep-
resents the bridge into the future. At the present
stage of development of Kazakhstan this concept
defines specifics of polycultural educational space
and a new format of language policy of the state, fo-
cuses on revival of intellectual and creative potential
of the people, integration of the personality into the
international space. The main component of the
trinity of languages is the state Kazakh lan-guage
as a factor of consolidation of society, its spiritual
revival through knowledge of history, cul-ture,
national identity of the founder – the Kazakh people.

The role in a triad of the Russian language which
also promotes a unification and unity of various
social and ethnic groups in a whole – the people of
Kazakhstan is important. Besides, Russian is iden-
tified with break in the world of an advanced scien-
ce and technologies. From here is its role in voca-
tional training of experts, especially economic pro-
file. Besides, Russian acts as means of cross-cultu-
ral communication and international cooperation
with strategic partners in the former Soviet Union.

The role of a foreign language is caused by
the integration processes happening in the world
community and defining a vector of social develop-
ment in general. Respectively the foreign language,
and in particular, English which is spoken by half
of the world, represents language of successful
integration into world economy, the international
image of Kazakhstan. The major step on this way
playing a key role was the access of Kazakhstan
to the Bologna agreement. Now requirements to
foreign language skills found concrete outlines in
the form of direct contact with foreign higher edu-
cation institutions at different stages of higher
school and postgraduate preparation.

A high goal is put before education of our
country. It has to become competitive, high-quality,
so that graduates of the Kazakhstan schools and
universities could continue easily training in foreign
higher education institutions [2].
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In modern conditions the way of life of the
person is definitely unified, many national distinc-
tions are erased, touch of the person with the roots
is lost, moral experience of the previous generations
depreciates. Therefore the teacher faces the major
task – to make use of all the unique experience
and knowledge of cultural traditions of the people
and ethnoses, universal values and world culture in
creation of the favorable educational and up-brin-
ging environment promoting formation of a social
and active personality.

Training in a foreign language is one of the
basic elements in the system of higher education
as in the modern world foreign language skills are
necessary to be the competitive personality in labor
market. 85% out of 10 million books published in
the world are in English. The science, information
technologies – everything goes in English. 3500
foreign companies work in Kazakhstan. In what
language will we talk to them? In what language will
we introduce the equipment which we carry [3]?

English is native for more than 400 000 000
people living in 12 countries of the world – USA,
Canada, England, Australia, New Zealand, etc. In
more than 30 countries of the world such as India,
Singapore, Philippines, Malaysia, Burma, and many
others, it is widely used on the state levels on an
equal basis with national languages.

English takes the first place in the world among
foreign languages studied at schools and universi-
ties. In Kazakhstan, for example, English is learned
by about 80% of pupils and students of higher edu-
cational institutions. English plays extremely impor-
tant role in such spheres of human activity as scien-
ce, economy, trade, sport, tourism, etc. This lan-
guage became international language in aircraft and
navigation. English acts as a working language of
absolute majority of the international scientific, tech-
nical, political and professional international confe-
rences, symposiums and seminars. Knowledge of
English becomes the norm for the scientific and
technical intellectuals of the majority of the develo-
ped countries. It is the main means of communica-
tion of foreign tourists with the service personnel
on all continents.

Objects of educational process at learning fo-
reign languages first of all are students and
teachers. The relations of the student and the
teacher are under construction on the basis of coo-
peration, respect of the personality. Students play

more and more active role in educational pro-
cess.The most demanded features in students are
ability to self-training, increase of personal respon-
sibility, activity in acquisition and transfer of know-
ledge; the teacher acts more as the manager of
the process of training and as the mentor. Therefore,
such qualification characteristics as existence of
high level of information and technological, orga-
nizational, communicative, pedagogical and profes-
sional competences, presence of innovative culture
and mobility, great pedagogical and professional
skills, and also rather high level of proficiency in
English are required from a teacher [4]. The impor-
tant role at the organization and maintenance of edu-
cational process is played also by educational and
methodical services of higher education institution.

Modern society puts great demands before stu-
dents in acquisition of foreign languages. For suc-
cessful implementation of requirements of the state
educational standard it is necessary to find some
new approaches of learning a foreign language.
There exist different reasons for this – the process
of training happens in the artificial language envi-
ronment; the foreign language is considered as a
minor discipline, insufficient number of textbooks
and manuals having a professional focus, very often
student‘s interest in a subject is lost, there is indif-
ference, uneasiness caused by difficulties which
the student comes across when studying a subject.
A  teacher  won’t  be  able  to  teach  if  the  student
doesn’t want to study.

Therefore one of the main tasks of the teacher
of a foreign language is to maintain interest in a
subject, desire to work day by day. So that this in-
terest won’t be gone out at students, the teacher
not only has to know the subject, but also to improve
his/her knowledge and to look for new methodical
approaches which develop cognitive interest in
learning.

The teachers of English of «Kazakh and Fo-
reign Languages» department are in continuous
creative search of new modern solutions of the
problem. About 45% of the arriving applicants didn’t
study the full school program of English, therefore
the technique of an individual approach is used.
From the 2d course we pass to the professional-
oriented English giving the exclusive chance to the
students in development of the specialty, in learning
special terminology in English.

In such a situation a major factor of successful
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training is motivation, i.e. the positive student‘s
attitude to a foreign language as to a subject matter
and conscious need of mastering knowledge in this
area. It is necessary not only to make students be
interested in a foreign language, but also to make
them be aware of the significance of this subject.
For the solution of this task integration with special
disciplines plays an important role.

Teaching English at our university has a pro-
fessional focus. KazUEFIT trains students on diffe-
rent specialties – Economics, Finance, Manage-
ment, Banking, Marketology, Tourism, Customs,
Social Work, Designing, etc.The knowledge of a
foreign language is necessary for future experts in
these areas – for active application of the know-
ledge both in everyday life and in professional acti-
vity. For instance, such knowledge of business
speech etiquette, acquaintance with market eco-
nomy of Kazakhstan, banks of Kazakhstan, national
currency, deposits, taxation system is necessary.
And also rules of writing business letters and finding
the necessary information on the Internet in English
are of great importance.

Taking into account these circumstances we
select adequate vocabulary, interesting authentic
texts, lively situations, business role-games for trai-
ning students. Modern pedagogical technologies
with application of the latest means of communi-
cation are used during classes. In training Internet
resources are used that increase motivation of stu-
dents in acquisition of a foreign language. We use
the Internet in practical work in classroom time
and in students‘ self-work in out-of-class time.

Internet resources help students develop abi-
lities to analyze critically and generalize the received
information. With the use of Internet resources
students can review different websites on finding
authentic texts on various professional subjects,
prepare individual and group reports on the subjects
connected with culture, art, environmental protec-
tion of the countries of the learned language. The
use of multimedia and computer technologies for
participation in discussions on the subject makes
students be more interested in the subject.

Thus,with the use of different methods of
teaching English the following didactic problems in
educational process are solved: abilities of reading
authentic texts of different complexity, skills of
unprepared oral speech at problem discussion and
abilities of written language are improved, profes-

sional vocabulary becomes more active in oral
speech, the steady motivation of foreign-language
activity of students develops, abilities to allocate
the general, specific information on the culture of
the countries  of the learned language are formed.

The content of polycultural education is multi-
dimensional and differs in high degree of interdi-
sciplinarity that allows to consider problems of poly-
cultural education as a part of subject matter of
humanitarian, natural-science, art and esthetic
cycles and special courses on history and culture
of people.

Teaching foreign languages demands conti-
nuous updating of educational literature, use of case
technologies, introduction of new linguistic units,
studying authentic texts. In 20013-14 our university
purchased textbooks, various dictionaries (transla-
tional, phraseological, etc.) in English from publi-
shing houses – Cambridge University Press,
Pearson FT Publishing, Oxford University Press,
Macmillan in big quantity. This is a new collection
of books for studying English for the professional
purposes and business communication, preparation
for TOEFL, IELTS, passing entrance exams for
Master‘s or PhD courses. These textbooks are ap-
proved by the Ministry of Education and recom-
mended by Standard training programs. They are
recommended for use by students of 1,2,3,4 courses
and graduates and contain Student’s book – the
main textbook, Practice File – a notebook for ho-
mework with various tasks on self-work for stu-
dents, and also CDs – audio material for listening
to the texts taped by native speakers of English.
The textbooks offer interesting information on dif-
ferent topics which help deepen knowledge of Eng-
lish, enrich vocabulary, improve English grammar.
They are colorfully designed with various tasks.
Work with such textbooks, undoubtedly, causes
great interest in learning a foreign language.

Thus, learning a foreign language as one of
the main indicators of adaptation of the person to
new socio-political and welfare realities becomes
an actual scientific-theoretical and scientific-practi-
cal tasks now.

Knowing a foreign language is necessary for
formation of the competitive expert, the sociable
positive personality capable to effective activity in
the multinational and polycultural environment ha-
ving the developed understanding and feeling of
respect of cultures and able to live in peace.
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Summary

The importance of increasing the image status representative of the profession in the Republic of Kazakhstan
is due to the need to resolve the contradictions between the needs of a given period in effective social policy and
really existing mechanisms for its implementation; focus on maximum occupancy of all able-bodied members of the
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community and the real problems of employment, professional self-determination of different population groups.
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Summar

The paper presents the possibility of using geographic information systems in management of innovation and
resources also to rationalize environmental management.
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OBJECT   TRACKING   ALGORITHMS   IN   VIDEO   STREAMS

In this article considered object tracking algorithms in video streams: Lucas-Kanade, motion templates, average
shift, Viola-Jones, continuously adapting shift. Also was conducted a comparative analysis of algorithms, identified
their strengths and weaknesses. Considered the algorithms features in the video stream processing. Distinguished
two most suitable algorithms for capturing and tracking. In the case of consideration is suggested the integrated
algorithm that uses the possibilities of algorithms of Lucas-Kanade and Viola-Jones for capturing and tracking of
remote object.

Key words: intellectual, processing, digital image, algorithms, tracking, recognition, tasks, objects, video
streams, integral algorithm.

The growing interest of a wide use of electronic
computer tools of digital image processing promotes
expansion of the functionality of the appliances, as
well as the increasing user needs. The magnifica-
tion of computing power of processors creates the
possibility to realize more complex algorithms for
realization the new functional possibilities of pro-

duced devices. The task of object searching in the
image is becoming more relevant, and in particular
the use of computer vision in solving of scientific
and engineering problems in work with visual data.
Capturing motion of an object in a video stream
and its subsequent tracking is one of the funda-
mentals of modern intelligent image processing.
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Video is a stream of changing each other ima-
ges (frames). For organizing the object tracking on
video it is necessary to create a consequence of
frames transmission for processing and further
detection of moving object through comparison of
two frames. The digital image is a frame obtained
by a video camera in a certain time. The conse-
quence of such digital images, frames is a video
stream. The object expresses the interests of the
rectangular area, which is represented by a plurality
of pixels of the image, outlining specific object
vertically and horizontally. The capture object called
a dedicated area of an interest on the digital image
at a certain time. The capture on a consequence
of digital images called a tracking. Created a lot of
algorithms allowing to design relevance software
for different scope of applying, for solving the prob-
lem of capture and tracking. Tracking algorithms
can be categorized as:

– reas tracking;
– tracking by the active contour;
– tracking by characteristic features;
– tracking by model.
For tracking object in accordance with changes

of image areas, corresponding to moving objects,
uses the areas tracking algorithm. In this case the
image of the background dynamically updates, mo-
tion areas usually distinguished by subtracting the
background from current image. Those algorithms
can’t reliably handle objects in the case of a large
number of motion objects on the scene, correspon-
dingly the object overlap.

Tracking algorithms by active contour tracks
objects, delineating them in the form of limiting con-
tour and dynamic update of these contours on the
subsequent frames. These algorithms directly
extract the shape of objects and provide a more
complete description of the objects more easily and
effectively that reduce the complexity of computing
operations. The accuracy of the object tracking is
limited on the contour level, so these algorithms
are sensitive to the accuracy of the tracking of initial
initialization, making it difficult to start the process
of tracking automatically. Detection and tracking
of objects by extracting image elements, their
associations in the characteristics of the higher level
and the subsequent comparison with the characte-
ristics of other images, tracking algorithm is per-
formed on characteristic features.

They are applied to two-dimensional images,

so that these algorithms can be easily and quickly
adapted to process and track multiple objects in
real time. Also, this algorithm can deal with partial
overlap of objects by using the information about
the movement of the object, local features and the
dependency graph, but because of the nonlinear
distortions and variations in the design of the image
when the viewpoint changes, the accuracy of object
recognition is low.

Tracking algorithm on the model tracks the
object by comparing the areas of the image projec-
tions of three-dimensional models of objects compo-
sed by a priori data. Due to the use of a priori know-
ledge about the three-dimensional contour or sur-
face of the object, these algorithms are initially re-
sistant to errors. They can get even better results
in terms of overlapping objects and convergence
of several foci of movement in the image, as they
are applicable even in cases where the objects are
strongly change their orientation during movement.
The disadvantages of the algorithm are the neces-
sity of constructing models of objects, high compu-
tational complexity.

The most commonly used algorithms for
capturing and tracking moving objects are the
algorithms as:

– continuously adapting shift, Camshift;
– Lucas-Kanade;
– Viola-Jones;
– motion templates.
Solution of the problem of search and tracking

is necessary for recognition of objects on a video
sequence. There are algorithms that can initialize
the original scope of tracking or the desired object
by using arrays of characteristic points. These are
algorithms of Viola-Jones and motion templates.
In solving this problem, the motion templa-
tes algorithm based on the sharp color boundaries,
thereby capture occurs the background por-
tion instead of the monitored object. Also the algo-
rithm of Viola-Jones defines an area on certain cha-
racteristics that are similar by characteristic set.
All this may be a cause of the recognition error, for
any background motion, where there are similar
sections with a characteristic set of outlines. The
probability of an occurrence of errors in template
algorithms recognition is higher than the Viola-
Jones algorithm. Viola-Jones algorithm is one of
the most widely used methods for finding objects.
His detector is able to work in the real time mode,
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and based on three main principles: integral repre-
sentation of the image, the method of constructing
a classifier based on the algorithm of the adaptive
boosting and method of combining classifiers in a
cascade structure. The disadvantage of the algo-
rithm is the necessity of primary education and high
computing power, it is not suitable during the strea-
ming video processing.

Algorithms of Lucas-Kanada and continuously
adapting shift do not search a moving objects, the
main function of these algorithms is the tracking of
the already detected objects found by another me-
thods, but there may occur the problem of the focus
loss during the tracking. To achieve a high effec-
tiveness, using the algorithm of continuously adap-
ting shift, the tracking object should have a clear
boundary with the background color. However, it
is often necessary to track the object that is virtually
indistinguishable from the background, for this the
Lucas-Kanada algorithm is more suitable. The
Luca-Kanada method uses the differential method
of the optical flow estimation, and is based on the
assumption that the local neighborhood of each pixel
value of the optical flow equally, which uses infor-
mation about the neighboring pixels, thereby avoi-
ding ambiguity. Algorithm Lucas-Canada is local
and is not able to identify the direction of pixels in-
side the homogeneous regions.

For a comprehensive solution of the problem
of tracking the remote objects is necessary to use
two algorithms: capture the object and its tracking.

For this the most suited algorithms are Viola-Jones
and Lucas-Kanade algorithms. The joint use of the-
se two algorithms gives the opportunity of combina-
tion their accomplishments and creation of a sus-
tainable tracking mechanism that allows to handle
video streams with poorly distinguishable objects
and moving background, also has the ability to
simultaneously track several objects. Thanks to use
of several simple cascade models, effectively pro-
duced the search and capturing of the object by
Viola-Jones algorithm. Simultaneously tracking of
several objects effectively implemented with the
help of Lucas-Kanada algorithm, it is associated
with differential method of the optical flow estima-
tion, and that this algorithm doesn’t require a clear
color border with background for object tracking.

Conclusion: After examining the features of
the considered algorithms during the processing the
video streams can be noted two more optimal me-
thods (algorithms) for capture and tracking of re-
mote object: Viola-Jones and Lucas-Kanada. The
Viola-Jones algorithm considered as a powerful tool
and is capable of efficiency and precisely fix the
desired tracked object, Lucas-Kanada algorithm –
with great precision track its movement. The com-
bined use of this algorithms allows to unite their
pros and create reliable tracking mechanism, which
have a probability to expose video streams proces-
sing with poorly visible objects and the moving
background, and moreover simultaneously imple-
ment the surveillance of several objects.
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